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I. Introduction 

1.1 Tourism Concepts 

The total value of any ecosystem is defined in terms of goods and ecological services it provides. Therefore, in a 

forest ecosystem, while ground water recharging and use of recharged water in agriculture is an ‘indirect’ use 

value, the harvesting of timber or non-timber produce and tourist visits are ‘direct’ use-value of the forest 

ecosystems. It is also important to realize that while harvesting of NTFP is a ‘consumptive’ or ‘extractive’ use of 

forests, tourism development is a ‘non-extractive’ or ‘non-consumptive’ use value. Tourism is therefore seen as 

one of the most important tools to conserve biodiversity values of different ecosystems, all over the globe, if 

properly developed and managed.  

Tourism has emerged as the world’s biggest industry on the basis of its contribution to global GDP, the number 

of jobs it generates and the number of people it serves. However, on many occasions, it is a source of increasing 

stress on fragile ecosystems and on social and cultural values. The scale of the industry and its rate of growth 

thus present many opportunities  as well as threats for biodiversity conservation. Its social, economic and 

environmental impacts are immense and complex (see Box.1.1). 

Box 1.1: Environmental and Socio-economic Impact of Tourism 
 
Impact of tourism on the environment and biological diversity may include: 
 

 Use of land & resources for accommodation, tourism facilities and other infrastructures  
 Extraction and use of building materials e.g. use of sand, wood, bamboo etc. 
 Damage to or destruction of ecosystems and habitats 
 Increased risk of erosion 
 Disturbance of wildlife that  can affect mortality and reproductive success 
 Alterations to habitats and ecosystems 
 Increased risk of fires 
 Unsustainable consumption of flora and fauna by tourists 
 Increased risk of introduction of alien species 
 Intensive water demand and extraction of groundwater 
 Eutrophication of lakes and ponds 
 Introduction of pathogens 
 Increased pollution from sewage, solid wastes, chemical wastes, toxic substances;  noise 

 
Socio-economic and cultural impact may include: 

 Influx of people and social degradation e.g.  prostitution, drug abuse etc. 
 Exposure of local communities to economic vulnerability in the times of down-turn 
 Impact on indigenous and local communities and cultural values 
 Impact on health and the integrity of local cultural systems 
 Intergenerational conflicts and changed gender relationships 
 Erosion of traditional knowledge, practices and lifestyles 
 Loss of access by indigenous and local communities to their land and resources 

Source : CBD (2004) 

Nature-based tourism is quite popular among tourists and the trend is growing globally. For developing 

countries, a rapidly growing tourism industry has proved to be an increasingly important source of foreign 

exchange. Nature-based tourism is important for generating employment and income in economically poor but 

biodiversity-rich regions because it requires comparatively small investments (Wunder 2000). Paradoxically, 

the tourism industry increasingly exerts various kinds of impact on ecological systems including many 
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protected areas.Therefore, rising numbers of tourists presents both threats and opportunities for resource 

conservation (Goodwin 1996). 

It is important to emphasize that over the years a long list of terminologies has evolved to define different 

forms of tourism. The Worldwatch Institute in its 2005 report defined some of these different categories of 

tourism (Table 1.1).  

Table 1.1:  Types of tourism and their definition 

Ecotourism 
Responsible travel to natural areas that conserves the environment and improves 
the welfare of local people 

Nature-based tourism 
 

Any form of tourism that relies primarily on the natural environment for its 
attractions or settings 

Sustainable tourism 
 

Tourism that meets the needs of present tourist and host regions while protecting 
and enhancing opportunities for the future 

Adventure tourism 
 

A form of nature-based tourism that incorporates an element of risk, higher levels 
of physical exertion, and the need for specialized skill 

Geotourism 
Tourism that sustains or enhances the geographical characters of a place, its 
environment, heritage, aesthetics, culture, and the well-being of its residents 

Mass tourism 
Large-scale tourism typically associated with resorts and characteristics such as 
transnational ownership, minimal direct economic benefit to destination 
communities, seasonality, and package tours 

Pro-poor tourism Tourism that results in increased net benefit for the poor people 

Responsible tourism 
 

Tourism that maximizes the benefits to local communities, minimizes negative 
social or environmental impacts, and helps local people conserve fragile cultures, 
habitats, and species 

In the context of natural areas, the term ‘tourism’ was expanded to include ‘ecotourism’ or ‘sustainable 

tourism’.  Although, the term ecotourism has been in use for many years, there is still no universally accepted 

definition for this. Thus, while ‘Ecotourism Australia’ defines it as ‘ecologically sustainable tourism with a 

primary focus on experiencing natural areas that foster environmental and cultural understanding, 

appreciation and conservation’; the International Ecotourism Society (TIES) defines it as ‘responsible travel to 

natural areas that conserves the environment and improves the well-being of local people.’ Ecotourism is also 

loosely defined as ‘nature-based tourist experiences, whereby visitors travel to regions for the sole purpose of 

appreciating their natural beauty’. The World Tourism Organization of United Nations instead of using term 

ecotourism proposed the term ‘sustainable tourism’ and declared that it is ‘envisaged as leading to 

management of all resources in such a way that economic, social and aesthetic needs can be fulfilled while 

maintaining cultural integrity, essential ecological processes, biological diversity and life support systems. This 

definition includes the following key elements:  

 Make optimal use of environmental resources that constitute a key element in tourism development, 

maintaining essential ecological processes and helping to conserve natural heritage and biodiversity. 

 Respect the socio-cultural authenticity of host communities, conserve their built and living cultural 

heritage and traditional values, and contribute to inter-cultural understanding and tolerance. 

 Ensure viable, long-term economic operations, providing socio- economic benefits to all stakeholders 

that are fairly distributed, including stable employment and income-earning opportunities and social 

services to host communities, and contributing to poverty alleviation. 

 Sustainable tourism development requires the informed participation of all relevant stakeholders, as 

well as strong political leadership to ensure wide participation and consensus building. Achieving 
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 Sustainable tourism should also maintain a high level of tourist satisfaction and raise their awareness 

about sustainability issues and promoting sustainable tourism practices amongst them.  

At a closer look, both sustainable tourism and ecotourism have almost similar meanings. Both aim to have 

minimal negative impact on various environmental goods and services and optimize economic benefits. 

Ecotourism also aims to extend the positive impact through a special focus on conservation, benefits for host 

populations, and the education of visitors. In brief, ecotourism or sustainable tourism  promotes the following 

principles in tourism: 

a. Minimal environmental impact 

b. Environmental and cultural awareness and respect for host communities 

c. Positive experiences for both visitors and hosts 

d. Direct financial benefits through conservation 

e. Financial benefits and empowerment  of local people 

f. Sensitivity to host region’s environmental, social, cultural and political climate 

In brief, ecotourism is distinguished from mass tourism or general resort tourism by lesser environmental 

impact and infrastructure development. Thus, the key elements of ecotourism include (i) natural environment 

as its prime attraction (ii) optimum number of environment friendly visitors (iii) activities which do not have 

any serious impact on the ecosystem and (iv) reciprocatory benefits for local communities. Clearly, 

‘ecotourism’ is understood today as a development concept, a social movement, a philosophy and an industry 

or business. However, in most of the cases, the social and developmental aspects of ecotourism have been 

emphasized over its function as a business enterprise, which is arguably one reason for the high rate of 

financial failure of ecotourism enterprises. The failure of ecotourism as a business, fails to meet its social and 

environmental objectives too. 

Furthermore, while discussing the issue of ecotourism, it needs to be distinguished from ‘rural-tourism’. 

Although the two have many similarities, they have different focus areas. Further, given the fact that most 

ecotourism revolves around countryside or small settlements, rural tourism is distinguished from eco-tourism 

by its projection of traditional rural life such as festivals and cultural activities into the attractions which 

constitutes its core (Reid et. al 1995). In addition to above, while rural tourism quite often reconstructs either 

natural or human made environments that have been destroyed, ecotourism would not likely participate in a 

reconstructed or artificial interpretation of natural phenomena, unless it was for the purpose of education. 

1.2 Impact of Tourism on BD and Wildlife 

In general, tourism if managed holistically can generate many benefits to ecology and human society. 

Otherwise, it can have catastrophic effects on both ecology as well as socio-cultural values of the communities. 

Literature is full with both kinds of impact.  As a matter of fact, the rich natural heritage and biodiversity 

hotspots located in and around pristine forests and many other ecosystems are the major attractions for 
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tourists. However, Protected Areas, which till recently had seen limited tourist activities are now targets of 

intensive tourism development all over. It is undisputed and has often been proved in several case studies that 

in areas where tourism occurs in mass-form and /or encroaches on particularly sensitive ecosystems, severe 

impact are seen among wildlife and their environment. The adverse impact may be from either or a 

combination of the following activities: 

 Development of basic infrastructure – electricity, water, waste disposal, transport and transportation 

related development and securing of infrastructure, utilities 

 Construction of hotels, lodges/resorts/restaurants/ commercial establishments etc.  

 Recreational activities, main and complementary activities 

 Recreation infrastructure paths/trails, sports facilities, golf-courses, boating, etc. 

 Regional migration, urbanisation, changing values 

1.3 Satpuda-Maikal  Landscape 

Satpuda- Maikal Landscape, with vast stretches of rich forest, has eminent significance for tiger conservation 

in the country as it supports a sufficiently large population of tigers.  

In the past, several efforts had been made to conserve the tiger in this landscape. Creation of protected areas is 

one of them. However, recent experiences strongly suggest that simply creating PAs may not offer full 

guarantee for tiger conservation, if ‘chronic’ livelihood related pressure on various resources are not addressed.  

Thus, unless the poverty and demands for various resources from PAs and other contiguous forest areas are 

adequately addressed, the prospect for tiger conservation is not promising.   

Major efforts to tackle these conservation-livelihood aspects had come in the form of two World Bank assisted 

projects in the late 1990s— the MP Forestry Project (MPFP) and India Eco-development Project (IEDP). Two 

of the major protected areas of SML- Kanha Tiger Reserve and Pench Tiger Reserve- received support under 

these projects, respectively. On their part, both the projects  demonstrated substantial recovery in the 

ecosystem and abundance in wildlife, while also addressing the concerns of local communities.  

Realizing the importance of addressing different livelihood concerns of local people in drawing several long-

term conservation benefits, WWF-India had also initiated and implemented one such integrated conservation 

development programme in important corridor areas of SML. The first phase of this project was implemented 

between 2003 and 2007. Under this project, several interventions were made to improve both the ecological 

systems with critical habitats as well as livelihood systems of local communities. Importantly, most of these 

interventions (e.g. improving farm practices and productivity, providing alternative sources of income, 

spreading awareness etc.) were channelised for indirect conservation gains. While working on various indirect 

modes of getting support for conservation, it was realized within WWF-India and also suggested by the review 

mission (TDI 2008) that sustainable-tourism (or ecotourism) can be evolved to strengthen conservation efforts 

. A combination of rich biodiversity, beautiful forested landscape and diverse tribal culture makes Satpuda-

Maikal Landscape a high potential destination for promotion of ecotourism activities.  
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1.4 Objectives  

In this context,  an important concern that needs to be kept in view is the ‘carrying capacity’ which is defined as 

the maximum number of people that may visit a tourist destination without diminishing the physical, 

economical and socio-cultural environment as well as level of visitors' satisfaction. Understanding the 

current state and future prospects for tourism development in the landscape is the first step towards the 

development of sustainable tourism. Keeping the above points in view, this exercise intends to assess prospects 

of eco-tourism in (i) overall SML and (ii) specifically between Kanha and Achanakmar region. In both the 

cases, however, it is not expected to prepare a detailed action plan for development of ecotourism in the region. 

As a matter of fact, this exercise presents a methodological approach for rapid assessment of tourism potential 

in a forested, rural landscape like SML. Specifically, the objective of this assessment is to answer the following: 

1. Who are the potential tourists, especially during the initial years (or where the tourists come from)? 

2. What is the potential of landscape (or what the landscape can offer to tourists)? 

3. How will the enterprise run (what would be the business and management model)? 
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II. Approach & Methodology 

In order to get answers to all three questions during the course of this exercise the following methodological 

approach was adopted: 

2.1 Overview preparation 

2.2 Assessment of tourism potential 

2.3 Learning 

2.1 Overview Preparation 

At the onset, secondary information was collected from relevant government and other websites; different SML 

focused reports prepared by WWF-India; relevant published and unpublished study reports on eco-tourism; 

various programme and policy documents of the government etc. Relevant maps (including road maps, topo-

sheets etc.) of different scales were also used to understand key locations of tourism importance, their 

connectivity and distances etc. 

Based on the understanding generated from secondary information, a quick reconnaissance survey of key areas 

of SML landscape was conducted. During the survey, the study team conducted meetings with WWF-India’s 

field team, Forest Dept. officials, environmental NGOs, professionals and experts in the field of travel and 

hospitality. The main purpose of these meetings and interactions was to get an overview about the landscape’s 

tourism potential as well as to understand important socio-economic, cultural and ecological issues related to 

tourism. 

2.2 Assessment of Tourism Potential 

2.2.1 Evaluation of ‘Catchments’ 

After completing the overview of the landscape, especially in terms of gross potential of tourism, it was logical 

to identify potential tourists for the landscape. Understandably, it is difficult to attract tourists to such lesser-

known places. However, it is believed that if there is any known tourist centre nearby, certain number of 

tourists can be attracted to these sites by developing some well thought out packages. Effectively, these known 

tourist centres can act as potential ‘catchments’ for some of the lesser known sites in the landscape and can 

generate sufficient ‘run-off’ of tourists, especially during the initial years1. Therefore, identification of potential 

‘catchments’ is critical for developing tourism in the landscape.  Proximity of the ‘catchments’ to the landscape 

is of utmost importance for the initial success. In the context of Kanha-Achanakmar region of Satpuda-Maikal 

landscape, study team could visualize two important catchments’ - the Kanha tiger reserve on the eastern end 

and Amarkantak on the western end.2 Later, in each of the identified ‘catchments’, the study team conducted 

surveys to record key profiles of the tourists and also changing tourist trends and requirements.  For this, the 

study team held discussions with many tourists as well as hoteliers and travel guides in each ‘catchment’ area.   

                                                 
1 It is also believed that once the site is recognized by tourists and later its infrastructure is developed to cater to basic 
amenities, the ‘catchment’ area will grow and will have no relevance once tourists start coming directly from far off places. 
2 Further description of these catchment areas is presented in subsequent chapters. 
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2.2.2 Evaluation of Village Sites 

After zeroing in on the ‘catchments’, the next immediate task was to identify ecotourism potential in the 

landscape near these ‘catchments’. For this, the study team selected four clusters of villages within the 

landscape and near the catchments3. A total of 12 villages were selected from within Kanha-Achanakmar 

region (Table 2.1). The study team visited each of these villages and through focused group discussions as well 

as questionnaire interviews, interacted with the villagers. A total of 29 such meetings and interactions with the 

villagers were made. Wherever possible, the study team also conducted meetings with the local forest officials 

and discussed with them the sites and events of significance to tourism. During the survey, a total of nine such 

meetings were organised with forest officials. Needless to say, the study team also collected a lot of valuable 

information about the cluster from the field staff of WWF-India. On the basis of various interactions with the 

villagers, forest officials, WWF-India’s field team, sites that had some kind of tourism potential, whether 

religious, social, archaeological, natural beauty, wildlife etc. were recorded. Some of these sites were also 

checked in the field. Wherever possible, the study team was accompanied by some local persons so as to 

smoothen the process of survey. Normally, the local persons who accompanied the team were well acquainted 

with the area and local language. Apart from site descriptions, traditional practices, handicraft items, cultural 

values, social and religious events, specialty in food items etc. were also recorded by visiting many homes in 

each village to measure the potential of each site and village. Later, based on the strengths and weaknesses of 

each village as well as sites, important tourist ‘circuits’ were identified for promotion. 

Table 2.1: Selected villages in each cluster & 
catchment 

Catchments Cluster Village Name District 

Mawai Dindori 

Badgaon Dindori Mawai 

Sathiya Dindori 

Baila Dindori 

Mangli Dindori Baila 

Magarwada Dindori 

Sargadhi ?? 

Salgi ?? 

Kanha 

Sargadhi 

Aurapani ?? 

Kharidih Dindori 

Chauradadar Dindori Amarkantak Kharidih 

Bangladadar ?? 

 In documenting important elements, key issues, current practices etc. related to tourism, this study has drawn 

from the wisdom and experiences of various stakeholders. During the course of this study, we interacted with 

different stakeholders (see Annexure 2.1). We used separate checklist of questions and questionnaire for 

different stakeholders (see Annexure 2.2). The purpose questionnaire was to record and understand key 

issues related with the promotion of tourism. Table 2.2 presents a summary of stakeholder consultation 

approach. 

 

                                                 
3 For logistic convenience, study team selected village clusters close to WWF field office.  
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Table 2.2: Stakeholder consultation approach 
Stakeholders Purpose of meetings/ interactions Methodology 

NGOs 
Landscape overview; problems and prospects of tourism 
in nature area; key issues; current practices; important 
policies 

One to one interaction using 
checklist of questions 

Forest Dept. 
Landscape overview; problems and prospects of tourism 
in nature area;  key concerns of tourism development in 
and around biodiversity rich areas; local sites of interest 

One to one interaction using 
checklist of questions 

WWF 
Landscape overview; field experience; overall perspective 
of tourism promotion; village level sites of tourist 
importance 

One to one interaction 

Villagers 

Local overview; listing of local sites of interest; major 
social and cultural concerns; skill level; listing of local 
eco-friendly practices; state of basic amenities and 
infrastructure; willingness to participate 

Group as well as individual 
level of interactions using 
checklist of questionnaire 

Hoteliers; 
travel & tour 

operators 

Value chain; major issues related with tourism business; 
management systems; tourists’ expectations; existing 
scale of business 

One to one interaction using 
checklist of questions 

Tourists 
Major concerns related to existing tourism; future 
aspirations 

One to one interaction using 
checklist of questions 

2.3 Learning 

The study reviewed various models of tourism business in the landscape and other nearby areas. For this, it 

recorded all the important tourism operation and management models and promotional efforts in and around 

the landscape. These records were made during the course of reviewing secondary literature, conducting 

reconnaissance surveys, consultations with different stakeholders (like WWF, Forest Department and several 

NGOs), surveys of ‘catchments’ and cluster villages. Later, some of these models were examined in terms of 

their operational and management methods, key strengths and weaknesses, role and benefits for local people, 

etc (case studies).  In addition to this, based on the available literature, the study team reviewed lessons in 

running ecotourism from the other parts of the country. Furthermore, efforts were also made to review 

different government policies and programmes related to tourism in general and ecotourism in particular.   
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The entire methodological approach adopted in this study is presented in Fig 2.1. 

 

Fig.  2.1: Key methodological approach adopted in the study 
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III. Overview of Tourism in SML 

The Satpuda-Maikal Landscape stretches over 500 km between the Melghat Tiger Reserve of Maharashtra and 

Achanakmar Wildlife Sanctuary of Chhattisgarh encompassing an area of over 25,000 sq km. However, for the 

purpose of the current study, we focus on the area lying between Pench Tiger Reserve and Achanakmar 

Sanctuary, special attention was paid to the area between Kanha TR and Achanakmar Sanctuary. While 

preparing an overview of tourism in Satpuda-Maikal Landscape, we considered some critical aspects discussed 

hereunder. 

3.1 Wildlife and Wilderness Value 

The Satpuda-Maikal landscape, constituting a major part of 

Central Highlands and also the Narmada Valley, is predominantly 

forested and hilly landscape. The area is rich in wildlife and is 

recognised for its high potential in tiger conservation in the 

country. Already SML supports good population of leopard, 

Indian bison (gaur), sloth bear, barasingha, chital, sambar, 

chausingha, barking deer, mouse deer, wild dog, wolf, Indian fox, 

flying squirrel etc. A record of more than 300 species of birds and 

more than 40 species of herpetofauna further enriches wildlife value of the landscape. . These inventories are 

by no means exhaustive because the region has been little 

studied. Due to topographic and geo-edaphic variations, the 

landscape supports quite diverse vegetation and forest types. 

While sal and teak forests are quite dominant, the miscellaneous, 

bamboo-mixed and riparian forests are also found commonly. 

Vast stretches of plateau grasslands, commonly known as ‘dadar’, 

rocky cliffs, caves, water falls, natural springs, marshy wetlands, 

grasslands etc. are different habitats which are interspersed as 

well as juxtaposed with canopy forests. The riparian system in the 

landscape has a dendritic pattern that connects all kinds of 

habitats across altitudinal (elevation) gradients. Thus, they form 

the most important corridors for movement and dispersal of 

seeds and other propagules of several species of plants and the 

movement and dispersal of wild animals. The riparian areas 

constitute the most important habitat for species like Indian giant 

squirrel. The large crowned tall trees with continuous canopy are 

ideal for supporting their population, providing nesting sites and 

access to fruit trees. 

In order to protect and conserve the diversity of both wild species and habitats, substantial area of the 

landscape was brought under the network of five protected areas. Of these, Kanha and Pench are National 

Parks and also designated as Tiger Reserves4. The other PAs viz. Phen in MP and Bhoramdeo and Achanakmar 

in Chattisgarh are wildlife sanctuaries. It is important to note that there are a few proposals for strengthening 

                                                 
4 Pench Tiger Reserve is spread over Madhya Pradesh and Maharshtra, and thus for administrative purpose is known as 
Pench (MP) and Pench (MH).  
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the PA network in SML. Thus, creation of a new Rukkhad Wildlife Sanctuary just outside the Pench TR (MP) 

and up-gradation of Achanakmar Sanctuary to National Park are under consideration. A schematic diagram of 

the entire landscape with locations of above described Protected Areas is shown in Fig. 3.1. 

 

Amarkantak 

WLS 

NP/ TR 

Fig. 3.1: Schematic Diagram of Satpuda-Maikal Landscape with Key Locations 
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3.2 Indigenous Communities and Cultural Values 

As described earlier, tribal communities are present across 

the landscape. In certain pockets they are in good numbers. 

Baigas and Gonds are the dominant ethnic groups in the 

landscape. Of the two, the Baiga are considered to be most 

primitive of the aboriginal tribal groups of Central India and 

are still leading a simple lifestyle blended with their rich and 

‘close to nature’ traditions and culture (see Box 3.1). As a 

matter of fact, despite substantial changes on the economic 

front all around, majority of Baigas have hunter-gatherer 

way of life. Due to their cultural and anthropological 

importance, the Baigas are also known as ‘national human’. 

Gonds, the largest tribe in the landscape, however, have 

adopted newer modes of life and generally followed varied 

sources of livelihood. Although they are in the process of 

social transformation, they are still closely associated with 

nature in their culture and traditions (see Box 3.2).  Apart 

from Gonds and Baigas, the landscape also supports good 

population of other tribal groups including Oraon, Paradhi, 

Bhil etc.  

Due to the predominant presence of tribals, the landscape is quite vibrant with varied tribal cultures and 

festivals including many forms of dances (see Box 3.3). Being religious and ritualistic, most of the tribal 

groups have faith in different deities located in different parts of the landscape and where they assemble at 

least once a year to perform their traditional ceremonies. One such well-known deity and religious assembling 
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ground is the Gond’s Budadeo temple in Chogan village. Weekly village markets are a common feature in the 

entire landscape. Presence of large number of tribal people in colourful attire and ornaments is one of the 

major attractions of these markets. 

 

Baiga society has rich traditions in music and dance. They have songs for all occasions  – joyous and 
melancholic. Most of their songs are composed in Chattisgarhi dialect. They sing on important festive 
occasions like Sarhul, Karma, marriage celebration, bridal party, etc. Their love songs describe the joy of love 
and intimacy between men and women. Baiga have rich and unique dance styles and are considered better 
dancers than other related tribes. Sela and Karma are their major dance forms, but Jharpat, Bilma or Dessera 
dance are also quite attractive to watch. 

Baigas eat coarse grain, kodo, and kutki, drink ‘pej’, eat little flour and are normally content with these. They, 
however, regularly catch fish and hunt birds and small mammals.  Mahua liquor has special significance in 
their religious and cultural practices. Whatever be the occasion, celebration or mourning, mahua is an utmost 
necessity for all community functions. 

The Baigas’ dependence on forest is almost complete. Their culture, the association with the forest, low levels 
of literacy and close bonding with nature makes them special. Though no longer associated with the term 
‘hunting savage’, nevertheless they still follow many ancient traditions. The characteristics that make the 
Baigas special include the cult of magic, ‘bewar’ or shifting cultivation, ancient customs of medicine, their 
formidable hunting prowess, and their famed story telling abilities. The Baiga are strong believers in magic 
and use forest herbs for various magical rituals including the controlling of evil spirits. While these beliefs have 
lessened in the past few decades, the Baigas are still steeped in their mythical cultural practices.  

The Baigas are of the few remainingtribes in the Central Highlands that still hold on to their ancient ways and 
exhibit primitiveness in the anthropological sense. Geographically, Baigas are spread all over the Central 
Highlands but their main concentration lies in the remote forested tracts of Mandla, Dindori and Balaghat 
districts.  

The Baiga  
Box 3.1 

 12



 

With a population of over four million, Gonds are today the largest tribe in Central India (even in South 
Asia). They are traditionally agriculturalists. While earlier they practised shifting cultivation, now most of the 
Gond families are landowners and cultivate their own land. Rearing livestock is also a common practice. Of 
the various tribal communities in Madhya Pradesh, the Gonds are among the more educated. Despite being 
well connected with mainstream occupations and economy, their forest dependence is quite high. Almost all 
Gond families are associated in collection of one or more forest produce. 

Gond’s main food items are two millets known as kodo and kutki. Traditionally, vegetables are collected from 
forests along with roots and tubers. Honey is also gathered from forests. Rice is a luxury item that Gonds 
enjoy during feasts and festivals. Most Gonds like meat. Animals sacrificed at ceremonies are eagerly 
consumed and animals hunted in the forest supplement the diet. Mahua liquor has special place in their 
social feasts.   

Like many other tribes, Gonds worship a high god known as Baradeo, also known as Persa Pen. Many Gond 
festivals are connected to agriculture. Pola, a cattle festival, and Nag-panchami, the snake festival, are very 
popular. Dasahara is an important festival for Gonds when bands of young people travel from village to 
village, dancing and singing. Among Gonds, dance is their religious duty as well as an occasion for 
merriment. Gonds also enjoy assembling on full-moon nights to sing and dance. Cockfighting is their 
favourite past time sport. 

Gonds also have  rich traditions in arts that include pottery, basket making, body tattooing and floor painting. 
They paint designs in red and black on the walls of their houses. These drawings often celebrate festivals and 
depict animals, birds, human figures, hunting, and dancing. Gonds also make musical instruments. They 
carve memorial pillars in wood and stone for their dead and also decorate houses with carved doors and 
panels. 

Box 3.2 
The Gonds 

Gond means ‘hill people’.  Gond people are spread over the states of Madhya Pradesh, eastern Maharashtra
(Vidarbha), Chhattisgarh, northern Andhra Pradesh and western Orissa. Historically, between the ninth and 
thirteenth centuries AD, Gonds were settled in the then Gondwana region (present day eastern Madhya 
Pradesh). Gond dynasties ruled Garha-Mandla, Deogarh, Chanda, and Kherla in central India between the 
sixteenth and mid-eighteenth centuries. Maratha power swept into Gond land in the 1740s and overthrew 
Gond rajas (king) and seized most of their territory. 
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Box 3.3: Tribal Dances 

For Baigas and Gonds, dance is an integral part of their culture and customs. Thus, they have different dance 
styles for social and religious purpose. While Sua, Dashera, Doha and Sumran are religious dances, Karma, 
Reena, Saila, Bilma, Jharpad and Tapadi are very popular social dances. 

Sua: This dance is performed widely on the occasion of Goura Marriage in the month of October and 
November. This dance style is performed by female artist only. 

Dashera: This is the most popular dance of Baiga tribe. This dance is performed during the festive season of 
Dussehra and Diwali. 

Karma:  A socio-cultural dance form, it is performed from Dussehra to year end. 

Reena: This dance is also performed by females only. This is a competitive dance among different villages 
during the festive season of Diwali. 

Saila: This is a male dominated dance. This dance is also a competitive dance like Reena. In this, one group 
from one village goes to another and challenges for competition. 

Bilma: The literal meaning of this word is "separation". This dance is performed on the occasion of 
marriage. 

Jharpat: This dance is performed while playing a game of questions and answers between two groups, each 
trying to out do the other. 

Parghoni: This dance is performed at the time of marriage by a group of boys and girls.  

 

3.3 Current Status of Tourism in SML 

At present tourism in  Satpuda-Maikal landscape is mainly concentrated in and around three locations: the 

Kanha and Pench Tiger Reserves and Amarkantak. Kanha and Pench are well known wildlife destinations of 

the country and are well developed in terms of tourism infrastructure and other basic amenities. Amarkantak, 

on the other hand, is a well-developed pilgrimage site.  

3.3.1 Wildlife 
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s Fig. 3.2: Tourist growth in Pench TR 

In Kanha, the wildlife tourism activities are restricted to about 227 

sq. km. of the park area.  The average annual tourist influx 

amounts to about one lakh of which around 10% are foreigners.  At 

times, during the peak season, i.e. November and December, 

16,000-17,000 tourists visit the park in a month and on holidays 

the number sometimes goes up to about 8,000 to 9,000 per day.  

Apart from the limited accommodation provided by the Forest 

Department, boarding and lodging facilities of the Madhya 

Pradesh Tourism Development Corporation Ltd. (MPSTDC) and 

several private hotels and lodges also exist. The total lodging facilities of 600-700 beds per night cater to 

Kanha Tiger Reserve (see Box 3.4).  

Although a contiguous forest tract, Pench 

Tiger Reserve is administered as two units- the 
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Pench (MP) and Pench (MH). In the context of tourism in the SML, Pench (MP) has relevance in the overall 

scenario. Compared to Kanha, tourist influx in Pench (MP) is quite less. According to official records, in the 

1990s the annual average number of tourists hovers around 1000 (Fig 3.2). However, recently, due to 

concerted promotional activities by of the Forest and Tourism departments, the number of tourists in Pench 

has increased sharply. 

 Adopting folklore character Mowgli for promoting tourism in this part was one key step (see Box 3.5). The 

tourism infrastructure around the park is also building-up slowly. Apart from the limited accommodation 

provided by the Forest Department, boarding and lodging facilities are also provided by MPSTDC  and several 

private hotels and lodges. Importantly, in both Kanha and Pench TR, serious efforts have been made to bring 

local communities in to the core of tourism activities and also share 

the benefits with them.  

Discussion with tour operators, hotel and resort owners, and the 

concerned forest officials suggests that during the last few years, 

both Kanha and Pench Tiger Reserves have been overcrowded with 

tourists. Thus, conservation unfriendly changes in land use 

practices (e.g. construction of lodges, resorts, restaurants, shops 

etc.), especially around Kisli, Khatia and Mukki in Kanha and to a 

certain extent Khawasa in Pench, are posing threats to wildlife 

conservation. As a matter of fact, hotel and resort operators are looking for some other alternative sites, which 

can be developed to offer a package of wholesome ecotourism. It is in this context that other wildlife 

sanctuaries of the landscape viz. the Phen, Bhoramdeo and Achanakmar assume significance.  Ironically, under 

the shadow of well-known tiger reserves like Kanha and Pench on the eastern side and Panna and Bandavgarh 

on the northern side they are currently not able to attract tourists in any significant manner. Also, lack of 

proper boarding and lodging infrastructure restricts the 
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infrastructure is well developed in Amarkantak town. Besides pilgrimage, Amarkantak offers rich natural 

beauty of hill ranges with dense forests and also many waterfalls (like Dudhdhara and Kapil Dhara). 
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Box 3.4 : Tourism Management in Kanha  and Pench Tiger Reserves 

Kanha TR 

Tourism in Kanha TR is well regulated. The TR remains open for tourism from 1st Oct. to 30th June. Nearly 
60 to 65 thousand tourists visit the reserve annually during these 9 months. Tourism zone is well defined. 
There is a road network of about 300 km in the Tourism Zone. Most of the tourist accommodation is on the 
periphery of the TR. There are about 21 private lodges, hotels, MPTDC log huts, Forest Rest Houses  and 
Youth Hostel providing a total lodging capacity of 450 beds per night at Khatia, Kisli and Mukki. The 
carrying capacity of the Tiger Reserve in the tourism zone is 55 vehicles per day and it has also been 
incorporated in the Management Plan. Kanha TR’s annual income  from tourism reached over Rs. 2.21 
crores in 2003-04; this included receipts from entry, Rest Houses and  elephant safari etc. This income is 
managed as Kanha Vikas Nidhi and is recycled for the management of the Tiger Reserve. 

Though the visitor regulation has been satisfactory, there is too much of vehicular movement in the early 
hours for tiger sighting, which is managed at different locations everyday by tracking the tigers’ movement. 
Some tigers in the tourism zone have become habituated to tracking and pinning down by camp elephants 
and that is how tiger sightings  have become very popular in this Tiger Reserve. Due to the absence of 
elephants in the wild the presence of camp elephants confuses the tigers of central India, as there is no 
natural interaction between them in the wild. Mahawats are able to pin them down at certain place after 
tracking and the tigers do not get away so long as one elephant is standing there. This makes the so called 
'tiger show' easy, and very popular with the visitors. This activity could be useful for the State government to 
earn revenue from tourism, but it needs to be carefully studied before it is continued further. 'The change of 
behaviour of tigers could be exploited by illegal trappers in the long run. On the other hand, elephant safari 
for a longer duration of about 1.5 to 2 hrs could give visitors more satisfaction and jungle experience even if 
tiger sighting is not regular. With the continuance of such tiger shows the visitor number through private 
travel agencies could become unmanageable in the near future. Sighting of tigers in such a situation also 
gives a misleading understanding about tiger behaviour. This aspect requires to be thoroughly looked into in 
the tiger reserve at a very early date. 

Pench TR  

The Pench TR has great tourism potential. A brief research into the history of the area and perusal of 
relevant books on the region revealed that the Seoni region was the original setting of Rudyard Kipling's 
Jungle Book. Robert Armitage Strendal's books 'Seonee', 'Mammalia of India & Ceylon' and 'Denizens of the 
Jungle' have amply described the topography, wildlife and its ways in these books, which are believed to have 
been borrowed by Kipling. 'An account of wolves nurturing children in their dens' was a pamphlet designed 
by Sir William Henry Sleeman in which Mowgli was the character described as a wolf-boy captured in Seoni 
district near the village of Sant Baori in 1831. Many of 'Jungle Book' locations are actual locations in Seoni 
district.  

Rise in the number of tourists from less than a thousand to over 20,000  in the past 7 years is ascribed to the 
popularity of Jungle Book character Mowgli , which is used as the mascot of the Pench Tiger Reserve by PA 
management in its tourism promotion. Authorized and trained guides conduct the tours in the specified 
tourism zone  of the tiger reserve. Tourism regulations in the TR are well managed. All receipts are deposited 
in the Park Development Fund under the control of the TR management and used for the development and 
management of the reserve.  (Source: Project Tiger Report, 2006). 
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Box 3.5 :  ‘Mowgli’ Mascot’s Impact on Tourism in Pench TR 

Before 2001, volume of tourists in Pench TR was very low due to a combination of factors like absence of 
publicity, low availability of quality accommodation /other tourist facilities, and restriction on diesel 
vehicles. Moreover, the fact that there was apparently nothing to set Pench apart from the other parks meant 
that the tourist attraction was low.  

Forest Department’s ingenuity in identifying, after careful researc
mentioned in Rudyard Kipling’s famous ‘Jungle Book’ and then 
appropriating the book’s hero Mowgli as the Park’s mascot is 
indeed praiseworthy. 

The Mascot 

h, the sites within Pench TR that are 

‘Mowgli’ was inspired by Sir William Henry 

 as 'Mowgli land', not only 

Sleeman's pamphlet, 'An account of wolves nurturing children in 
their dens', which described a wolf-boy captured in Seoni district 
near the village of Sant Baori in 1831. Many of Jungle Book's 
locations are actual locations in Seoni district like the Waingunga 
river, Kanhiwara village and the Seonee hills. The popularity of 
the ‘Jungle Book’ character 'Mowgli' was seen as a USP for 
attracting tourists to the Park.  

Pench TR has since been promoted
through hoardings and advertisements in travelogues, but also 
through various articles in leading magazines like India Today and TV channels like Aaj Tak. The result is 
evident in the increase in visitor intake from 5,288 in 2000-01 to 18,308 in 2002-03, in less than two 
seasons! The introduction of elephants for tiger tracking, boating and rafting has also added to the park’s 
tourism appeal.    (Source: PEACE, 2004) 

3.3.3 Endogenous Tourism   

Endogenous tourism aims to ‘strengthen rural livelihoods through the tourism process, based on art and craft 

skills, assets in the cultural and natural environment’. In other words, it aspires to augment rural economy 

through the development of community based tourism enterprises that contribute to economic growth and 

sustainable livelihoods. ‘Endogenous Tourism’ (i.e. combining cultural, craft and ecological dimensions of rural 

life) holds tremendous potential for both income generation and enhancement of the basic quality of life in the 

rural areas (see Box 3.6).  

Furthermore, endogenous tourism intends to be a complete and authentic experience for the visitor as it is 

managed by the local community - from local cuisine, to 

traditional activities such as fishing, farming and animal 

husbandry, home-stays, vernacular architecture and built 

heritage, natural environment and bio diversity, traditional 

dance and music, festivals, customs, costumes and rituals – 

unique to each village. There is overarching focus on 

sustainable practices, signage, hygiene and sanitation, as 

well as interpreters and local guides to unveil local history. 

Such tourism development also provides hands-on 

involvement in the craft process through workshops in the 

regional arts and crafts for the visitors. 

In India, the endogenous tourism project is currently being implemented in 36 rural sites across 20 states. 

While the capacity building component of the project is funded by UNDP, creation and strengthening of 

necessary rural infrastructure is supported by the Ministry of Tourism, Government of India. Chogan village in 

Mandla district is one of the sites identified under this project. The project was initiated in 2005-06.  
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Source: http//www.exploreruralindia.org 

The Endogenous Tourism Project focuses on creating and strengthening multi stakeholder people’s 
institutions that represent all sections of the community – women, youth, skilled artisans and cultural 
artistes especially from marginalized groups. These people’s institutions are involved in the project 
planning and implementation to develop their villages as tourism destinations. Such project s have  the 
following key characteristics: (a) Led and managed  by community(b) Use of rural culture and craft based 
skills  in employment generation(c) optimum utilization of local resources and skills (d) Empowerment of 
women, youth and other disadvantaged sections of the community through creation of livelihood options 
and managerial responsibilities (e) Strengthens culture and traditions and promotes local arts, and crafts 
through ‘products’ development (f) develops local skills and capacities for setting up, running, managing 
and marketing alternate tourist enterprises (g)  new entrepreneurial arrangements that distribute benefits 
locally through co-operatives and other collaborative measures (h) protects and preserves the 
environment and the ecological balance (i) effects a change in visitor and host community perceptions 
about entire region as a tourist destination (j) promotes tourism volunteers from local areas and creates 
networks for further extension. 

Key Characteristics of Endogenous Tourism 

Box 3.6 

3.4 Programme Initiatives  

3.4.1 Creation of Tourism Development Boards 

To give tourism a fillip, in year 2005, MP constituted an autonomous Tourism Development Corporation and 

Ecotourism Board under the state Department of Forest, and Chhattisgarh created a Tourism Board. The 

objective  of the Ecotourism Board is to promote and organize development of ecotourism as a mainstream 

programme of the state Forest Department.  

Key guiding principles to achieve this objective include building ecological awareness, diversification of 

tourism activities and destinations and participation of local community. An ecotourism charter to this effect 

was laid down with an aim to inform and sensitize general public and government departments towards 

ecotourism and evolve framework for its growth in an environmentally, socially and economically sustainable 

manner.  The charter aims to develop the best management practices (BMP) in ecotourism to educate and 

regulate all stakeholders (hoteliers, tour operators, resource managers, visitors, host communities, concerned 

government departments, NGOs) on one hand and facilitate ecotourism managers to implement the BMP for 

sustainable development on the other. As part of this, Board has also issued elaborate guidelines for tourism in 

protected Areas (Annexure 3.1). Specifically, the following are the key functions of the Board: 

 Identify and prioritize ecotourism destinations throughout the State 

 Oversee development of infrastructure and facilities at the identified destinations 

 Create and maintain a conducive policy environment 

 Develop and enforc standards and norms to regulate operations 

 Encourage public-private-community partnerships 

 Generate synergy among the Forest Department, Tourism Department and other stakeholders 

 Liaison with statutory authorities to obtain requisite clearances for projects expeditiously  
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 Make ecotourism a mainstream programme of the Forest Department 

 Capacity building of government staff, local community, tourism entrepreneurs and other stakeholders 

through regular training programmes, exposure visits, seminars and workshops, experience sharing etc. 

 Promote participation of youth, both urban and rural, in ecotourism development through incentives 

including internships, stipends etc. 

The State of Chhattisgarh constituted the Chhattisgarh Tourism Board (CTB) in 2002 to promote its tourism 

industry. Its core responsibility is to develop a favourable framework for private, public and community 

participation in sustainable tourism development. Although Chhattisgarh is a young state (the state was carved 

out of Madhya Pradesh in 2001), the agenda is quite set for development of tourism in the state. A tourism 

policy was chartered to develop sustainable tourism in the state. The specific objectives of the policy are to: 

 Promote economically, culturally and ecologically sustainable tourism in the state 

 Strengthen the quality and attractiveness of the tourism experience in the state 

 Preserve, enrich and showcase the rich diverse cultural and ecological heritage of the state 

 Increase the contribution for the economic development of interrelated sectors 

 Encourage and promote private sector initiatives in developing tourism related infrastructure 

 Transform the role of government to that of a facilitator 

 Promote new concepts in tourism such as time-share, ecotourism, rural tourism and adventure tourism 

 Respect the intellectual integrity and right of local communities 

Among these, the Public-Private-Community Partnerships and  ‘industry’ status to tourism for promotion of 

ecotourism are given top-priority. To meet the above objectives, three major initiatives were identified for 

immediate focus. These include (i) infrastructure and institutional development (ii) tourism product offerings 

and (iii) marketing. 

3.4.2 Tourism Thrust in MPRLP and PPCP 

The Madhya Pradesh Rural Livelihoods Project (MPRLP), funded by the Department for International 

Development (DFID) of the Government of UK, was initiated in 2004.  In the first phase (2004-2007) of the 

project, 822 villages of eight predominantly tribal districts namely Mandla, Dindori, Badwani, Dhar, Jhabua, 

Anuppur, Shahdol and Sheopur were covered. In the second phase, the project was extended to another 3000 

villages in the same districts. The project aims to eliminate rural poverty by empowering the poor, and seeks 

interventions in both farm and non-farm based employment. Based on the scoping study conducted by 

Enterplan Consultancy group in 2006, MPRLP identified promotion of community managed rural and 

ecotourism as one of the key non-farm based employment generation strategy. 

Similarly, UNDP had encouraged Public-Private-Community Partnership (PPCP) programme as a concept in 

involving private parties and communities to derive maximum benefit for livelihood support. Four districts viz. 

Ganjam in Orissa, Dungarpur in Rajasthan, Rajnandgaon in Chhattisgarh and Mandla in Madhya Pradesh 

were identified for piloting the concept. One of the PPCP thrust areas in Mandla district is promoting 
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livelihood through rural and ecotourism (Personal Communication, Mr. Neeraj Srivastava, District 

Coordinator and PPCP Mandla). 

3.4.3 Tourism Promotion in ‘Baiga Chak’  

During the British rule, a large number of Baiga families were settled in a small tract of existing Mandla and 

Dindori districts. In administrative parlance this tract is called as ‘Baiga Chak’. The Government of 

Chhattisgarh had recently planned a massive project to improve the quality of life of people living in the Baiga 

Chak through multifarious activities. A substantial focus is however on promoting the entire Baiga Chak as a 

favoured tourist destination. The Chhattisgarh Tourism Board with financial assistance from Ministry of 

Tourism, Government of India, is planning to promote a ‘Baiga Tourism Circuit’ in the hinterland of Baiga 

Chak. The key destinations under Baiga Circuit and their importance are presented in Table 3.1. The total 

estimated budget of the project is about Rs. 47.76 crore. 

Table 3.1: Important sites for tourism purpose in Baiga Circuit 
Site Description 

Rengakhar Place between Supkhar range of Kanha National Park and Bhoramdeo sanctuary. 

Supkhar 
It is a part of Kanha National Park. It is a buffer forest placed between Chilpi and Kanha 
NP. It is located about 25 km from Chilpi. 

Phen WLS It is part of Kanha NP and lies on Kanha-Achankamar corridor. 

Chilpi 
It is on Raipur-Jabalpur national highway (12A) in Kawardha district. The area is rich in 
forest and inhabited by Baiga tribes. 

Saroda Dadar 
This is a plateau surrounded by Kanha NP and Phen Sanctuary in Kawardha District 
and inhabited by Baiga tribes. 

Chhirpani 
It is about 45 km from Kawardha and known for a water body formed between Maikal 
hill ranges. 

Bhormadeo 

It is about 30 km from Kawardha. The area is famous for Shiv temple built in the period 
of 7th to 11th century AD. The temple is known for its architecture and artistic stone 
carving. The Bhoramdeo temple has resemblance with the Sun temple of Konark and 
the Khasuraho temple (it is thus known as Khajuraho of Chattisgarh). Madwa Mahal is 
another attraction. There are many more ancient temples in the close vicinity of the 
Bhormadeo. The area is currently part of Bhoramdeo Sanctuary. 

Bhorsidadar This is an excellent plateau at the height of about 3500 feet asl. 

Aurapani 
This is an excellent plateau near Achanakmar sanctuary and Khuria dam site. The hill is 
inhabited by Baiga tribes. 

Tangli Pathar A Baiga inhabited hill at the edge of Achanakmar sanctuary and waterfalls. 

Kabir chabutra 
A Baiga inhabited hill at the edge of Achanakmar sanctuary and Amarkantak plateau 
and has religious values. 

Jaleshwar Dham A Baiga inhabited hill. 

Amarkantak 
The place is famous for origin of Narmada and Son rivers and attracts large number of 
pilgrims. There are many temples and other sites of religious importance. 

Achanakmar 
sanctuary 

Situated about 85 km from Bilaspur. This is an excellent forested-hilly area with rich 
diversity of flora and fauna. There are many sites of natural beauty within the sanctuary. 

3.5 Other Issues 

Other important issues that affect development of tourism sector in the landscape include: 

 Parts of Madhya Pradesh and Chhattisgarh are facing the problem of naxalism. Although at present the 

major parts of Satpuda-Maikal landscape are not affected by naxalism,  parts of Balaghat, Kawardha, 

Rajnandgaon and Bilaspur districts are reported to have frequent naxal movements. The presence of 

naxalites near the landscape is always a threat to tourism industry.  

 Poor development of basic infrastructure in terms of roads, electricity and drinking water across the 

rural parts of the landscape is a serious limitation for tourism promotion.  
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IV. Tourism Prospect in Kanha-Achanakmar Region 

This chapter provides assessment of tourism potential at three different levels in the Kanha-Achanakmar 

region: 

(a) ‘Catchments’. The focus was to understand current status of tourism and profile of tourists and tourism 

service providers (like hotels and resort) in the two catchments –Kanha TR and Amarkantak5. Response of 

tourists and service providers was taken into account during this assessment. In addition to this, focus was also 

given, although in a limited manner, to understand the status and functioning of ‘eco-clubs’ as potential 

‘catchments’ for bringing in large number of nature lovers to KAR. 

(b) Village Clusters. In the context of tourism each village has its own strengths and weaknesses.  It is, 

therefore, realized that instead of assessing the tourism potential of a village in isolation, it is better to consider 

a cluster of villages. Thus, during this study four village clusters were selected to understand tourism potential 

in KAR. Effectively, these four village clusters are considered to represent the situation of entire KAR.  

(c) Tourism Circuits. Out of the four selected village clusters, one each nearest to the two ‘catchments’ was 

chosen for assessing the potential of individual tourism points and to define a tourism circuit within the 

selected village cluster.  

4.1 Catchments Assessment 

4.1.1 Kanha TR 

The peak tourism season in Kanha Tiger Reserve is between October and March. Due to the monsoons, park 

area is closed for tourists between June and September. Being very hot, April and May are not preferred 

months for tourism purpose6. Nearly 60 to 65 thousand tourists visit KTR annually during the tourism season. 

On the strength of number of tourists visiting KTR each year, a large number from froreign countries, this is 

one of the most popular wildlife tourist destinations in the country.  A brief description of the tourism sector in 

KTR was presented earlier (see section 3.1.1 and Box 3.4). In recent years, however, the issue of overcrowding 

in the park and decline in the tourism value was raised by both foresters and those associated with tourism 

business. Kanha TR is seen as the most potential ‘catchments’ for providing sufficient spill-over tourists to 

newer sites in the Kanha-Achankmar Region. Keeping this in view, during this study, efforts were made to get 

first hand information about the key aspects of tourism around KTR through meetings and interactions with 

hotel and resort owners and tourists. Based on interactions with hoteliers, resort owners and tourists, some of 

the key aspects of tourism in the Kanha catchment are presented below: 

 Tourists (both Indian and foreign) visit the park mainly during October to March. After March, mostly local 

tourists visit the park.  

                                                 
5 As described earlier, there are three more wildlife sanctuaries in KAR viz. Phen, Bhoramdeo and Achanakmar. Ideally, 
these sanctuaries, on their own strengths, should also act as ‘catchments’. However, due to inadequate promotion of these 
sanctuaries as potential wildlife tourist destinations, very limited number of tourists visit these areas. Thus, in the long-term 
perspective of promoting eco-tourism in the region, these destinations need to be developed adequately.  
6 For other details of tourism flow and management in Kanha Tiger Reserve refer to Section 3.3.1 and Box 3.4. 
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 About 90% tourists come only for tigers. 95% tourists, however, asked about other nearby sites of 

importance that they could visit. About 70-80% of Indian tourists who stay in hotels and resorts book their 

visits through the internet. 

 The resorts provide a wholesome package to the tourists which apart from luxurious and hygienic stay, 

includes nature walks, spa, cycling, village visits, fair visits, night walk, wildlife safari, application of 

medicinal plants, tribal dance, star gazing, etc. Baiga dance is a big attraction for foreign tourists. 

 

 Majority of the foreign tourists have fixed schedules and their visits are planned well in advance and 

managed by tour operators. Such tourists’ stay extended to an average of about 3 days. 

 There are still many tourists (~10-15% of total) who come on their own and stay for longer periods. 

Normally, they do not follow very strict schedule and thus are quite flexible in their programme. These can 

be a potential target group for tourism promotion in KAR. 

 Other than visiting the Park, tourists are also taken to other nearby places of some historical and cultural 

importance. But these are mostly confined to a radius of around 15-20 km. 

 Foreign tourists, generally do not prefer to go to any village on their own, they prefer to have some 

facilitator. 

 Hygienic environment and safety are the most critical factors to attract foreign tourists for rural tourism.  

 Tourists would like to visit a village or far off place only if it has any extraordinary value.  

 Quite a large number of tourists are interested in trying out local cuisine and foods. But it is difficult to 

arrange. 

 Many of the tourists (especially foreigners) go with much expectation to tribal villages to see the age-old 

tribal culture and traditions. However, they find that most of the tribals (including Baigas) are not that 

traditional now. New and innovative methods need to be developed to attract tourists to rural areas. In a 

comparative sense, wildlife tourism is quite satisfactory in this part. 

 Park visit is expensive and therefore the tourists are also interested in other activities and other close by 

destinations.  

 When given the description of lesser known nearby places, all tourists showed willingness to visit them if 

they were assured of basic facilities like hygienic accommodation and food, and trained guide. 

 On an overall basis, duration of visit varies from few hours to 3 days. 

 23



 Although Chogan village as an endogenous (rural) tourism 

destination is developing very fast, it may not be able to 

cater for the demands of those tourists whose first priority 

is wildlife. Thus, such tourists need some alternative sites.  

 Phen and Bhoramdeo WLS, which are part of buffer zone 

The above points indicate three issues, which need to be 

of KTR, have the potential to draw good number of 

wildlife tourists. 

considered while promoting Kanha-Achanakmar Region as 

an alternative tourism destination. These include (i) over-crowding of KTR and therefore need for regulating 

tourist traffic  (as per carrying capacity considerations);also, many tourists do not get the chance of visiting the 

park, especially during the peak season. Developing alternative tourist destinations with a mix of wildlife and 

rural (endogenous) tourism (especially around Phen and Bhoramdeo WLS) seems to have fairly good chance of 

success (ii) for the initial few years, Indian and local tourists need to be targeted, as foreign tourists have a 

fixed tour schedule and also required special care in the areas of hygiene and other basic amenities (iii) tourism 

package needs to be evolved to cater short (few hours), medium (1-2 days) and long (more than 2 days) 

duration tourists.   

4.1.2 Amarkantak 

The current tourism in the Amarkantak catchments is mainly religious. Rough estimates suggest that every 

year 10 to 20 lakh visitors visit the place. The place is open for the entire year but tourists numbers peak during 

summer (May and June) and post-monsoon seasons (September to December). Based on discussion with 

hoteliers and pilgrims, some of the key aspects of tourism in the Amarkantak catchments are presented below:  

 Although a majority of pilgrims had little inclination for wildlife and/or rural tourism, they visited the area 

as part of their larger tour programme. These are the potential tourists for KAR. 

 Majority of the tourists come from states like 

Chhattisgarh, Madhya Pradesh, Maharashtra, Gujarat 

and Bengal. Very few foreign tourists visit Amarkantak. 

In the winters a majority of the tourists are Bengalis, 

during the summer tourists from Chhattisgarh and MP 

are greater in number. While Bengalis either start or 

end their tour from Amarkantak and mostly stay there 

for 2 to 4 days, majority of tourists from Chhattisgarh 

stay overnight. Tourists from Gujarat, MP, Maharsahtra 

and Chhattisgarh travel to Achanakmar on their own, 

Bengalis visit the area through organized tour programmes. Thus, it is very difficult for them to get extra 

time for nature or rural tourism. Many tourists, however, suggested facility for programme rescheduling, 

which needs to be addressed. 

 Other than Bengalis, most of the tourists visit the place in their own car (or hired from their origin itself). 

Bengali tourists generally enquire about other nearby places of attraction and also hire vehicles from here 
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 A majority of tourists in the catchments prefer tourist destinations and sites  that are well connected by 

roads. Thus, lesser-known places are difficult to sell for tourism purpose.  

 This area offers a great scope for tourism promotion in terms of bird watching, floral values, unexplored 

archaeological sites and wildlife values. The nearby Achanakmar WLS is quite rich in floral and faunal 

elements. The area, being close to Baiga Chak, is also rich in tribal cultural values. The area has a great 

potential for adventure sports like rock climbing, trekking. 

 On enquiry, many tourists responded that they would like to travel and view the local culture, other than the 

routine pilgrimage. 

 Other than pilgrims, quite a large number of school and college students and nature club members camp 

here and visit nearby forests including part of Achanakmar Sanctuary area for botanical exploration, study 

the forest ecosystems, bird watching, tribal culture etc. Normally a guide charges about Rs. 400-500 for two 

days from these groups. 

4.1.3 Ecoclubs 

Nature camps for school students organised by ecoclubs can create stakeholders in long-term conservation of 

forests and other natural areas in KAR. Although school students’ nature camps do not strictly qualify as 

tourism, they promote non-consumptive use of KAR. As a matter of fact both eco-tourism and nature camps 

have elements of revenue generation for local population as well as nature education, although the emphasis 

varies in the two. An innovatively designed nature camp can meet both the education and revenue generation 

objectives. Thus, the ecoclubs with large number of member students from different schools situated near the 

KAR can actually function like potential ‘catchments’ for bringing large number of nature educators and lovers 

(if not tourists, per se).  It is in this context that we need to understand the current status and functioning of 

eco-clubs. 

The National Green Corps initiative of the Ministry of Environment and Forests (MoEF) has more than 70,000 

eco-clubs in schools across India since the programme began in 2002. The idea is to make children in 

secondary schools more sensitive to environmental issues and induce responsible behaviour among them. The  

NGC has the following objectives: 

 Make children understand environment and environmental problems  

 Provide environmental education opportunities for school children  

 Utilise unique position of school children to raise mass awareness of environmental issues  

 Facilitate children's participation in decision making in areas related to environment and development  

 Bring children face to face with the environmental problems and let them think of solutions  

 Involve children in action based environment programmes  

Keeping in view the potential of this programme in sensitizing the school students, MoEF has expanded its 

reach. Under the programme, eco-clubs are planned to be set-up in 100 schools of each district of the country. 

A token financial assistance of Rs 1000 per annum will be provided to each eco-club for its various activities. 
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Besides, the government will also provide training of master trainers, teachers and distribution of resource 

materials.  

As per updated records, in Madhya Pradesh and Chhattisgarh about 4500 and 1600 eco-clubs are being 

formed, respectively. Environment Planning and Coordination Organisation (EPCO) at Bhopal and 

Chhattisgarh Council of Science & Technology at Raipur are the nodal agencies for implementing this 

programme in their respective states. The eco-clubs in these two states are engaged in various activities that 

expose and associate students with many regional and national environmental concerns, including wildlife 

protection and conservation. A list of the activities that are being undertaken by eco-clubs in MP and 

Chhattisgarh is presented in Table 4.1. 

Table 4.1: Major activities undertaken by eco-clubs in MP and Chhattisgarh states 
Madhya Pradesh Chhattisgarh 

 Raising public and student awareness on greening 
activities,  
cleanliness and sanitation, and Waste management. 

 Competitions on topics related to environment. 
 Environment based cultural programmes in schools.  
 Products: making models. 
 Meetings, group-discussions and debates. 
 Gardening and plantation activities in school campus. 
 Sanitation drives around city. 
 Exposure to students in conservation of historical and 

religious monuments. 
 Campaigns and rallies for water conservation and 

against polythene use. 
 Competitions in poster making, essay writing, quiz and 

speech for raising environmental awareness. 
 NGC students and teachers organize state level 

programmes like Balrang and Mowgli Mahotsav. 
 Public awareness programmes on bio-diversity 

conservation and cleanliness/personal hygiene. 
 Teaching and making students develop models of eco-

friendly techniques like soak-pits construction and 
ground water recharge model. 

 Making bio-composting & vermi composting pits. 
 Organising innovative school-media interface 

programme in collaboration with dailies like 
Hindustan Times & Bal-Bhaskar etc. 

Raising public and  student awareness on 
greening activities, cleanliness and sanitation in 
the community, and,waste management. 

 Water management and conservation. 
 Surveys on local environmental problems. 
 Conducting various competitions on 

environmental issues. 
 Collection of data on local environmental 

problems as well as on health, hygiene and 
diseases. 

 Setting up vermi composting and rainwater 
harvesting structures. 

 Meetings group discussions and debates on 
different environmental issues. 

 The Eco-club members around city undertook 
sanitation and personal hygiene drives. 

 Mass awareness campaigns and rallies against 
polythene, and for water conservation. 

 Poster painting, essay writing, quiz and speech 
competitions among students to raise their 
awareness and interest in environmental issues. 

 Polythene collection and disposal drive to bring 
home  its ill effects on environment  

 Organizing plantation in and around the schools 
and on public land. 

 eco-clubs undertook cleanliness drive for the 
public places and roads. 

tainsSource: Nina Roberts (2006) 

4.2 Village Clusters  

Understanding the potential ‘catchments’ logically follows the assessment of village clusters as prospects for 

eco-tourism. As suggested earlier, four village clusters were chosen to represent and understand tourism 

potential in KAR. In each cluster, there were three villages. Based on various levels of discussions and 

interactions in the villages of each cluster, the study team recorded information about both the prospective 

areas of tourist attractions (e.g. natural sites, religious places, cultural diversity, art and handicraft and nearby 

major attractions) and basic socio-economic and infrastructure settings that are important for running a 

tourism enterprise.  
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The recording of the above information would help in assessing the potential of different clusters from a 

tourism point of view. A cluster wise listing of natural and religious sites, places and events of cultural 

importance, and known artefacts is presented in Table 4.2. It is important to mention here that since the list 

is an indicative one and was prepared with the help of local people, it is quite likely that some items are left 

unreported. Nevertheless, it gives relative importance of each cluster. Clearly, Baila and Kharidih clusters have 

more items of tourist attraction and thus higher eco-tourism potential. Interestingly, villagers reported on their 

own that Achanakmar, Phen and Bhoramdeo sanctuaries have high value for tourism.  

Table 4.2: List of Important sites, events and artefacts in each cluster 

Cluster Natural sites Religious sites
Cultural events & 

places 
Art and handicraft 

Nearby 
attractions

Mawai 
 

1. Dabona falls 
2. Halon 
3. Rocky terrain 
4. Chhatar Pakna 

1. Chhatar Pakna 

1. Madhai mela 
2. Mehrani mai puja
3. Mahashivratri 
4. Makar sankranti 

(Dabona Falls) 

1. Baiga dance 
2. Baiga museum 

(Chaada village) 
3. Wooden chairs & 

cupboards 

 

Baila 
 

1. Charantirath 
2. Bhoramdeo WLS 
3. Phen WLS 
4. Chilpi Ghati 
5. Fadej river / 
pond 
6. Halon river 
7. Neempani 
8. Sajha Lagaan 
9. Sarma Googra 
10. Bamnimatta 

1. Charantirath 
2. Bhoramdeo 
3. Khermahi 
mataji 
 

1. Ramayan path 
2. Aam sabha 
3. Navratri 
4. Hariali 
5. Pola 
6. Rakshabandhan 
7. Diwali 
8. Dussehra 

1. Brooms, baskets, 
Biran mala, Bamboo 
comb, etc. 

2. Bamboo dance 
3. Karma dance 

1. Kanha 
2. Chogan 

Kharidih 
 

1. Shivnar 
2. Sonmuda 
3. Dokri Jhiria 
4. Teen Padiya 
5. Tanlgi Pathar 
6. Kothi manga 
7. Keranar 
8. Dagona 
9. Rakshachhat 
10. Keranar 
11. Banjari 
12. Tarwar Tola 
 

1. Shivnar Dagona 
2. Son Tirath 
3. Mahamai 
mandir 
 
 

1. Khudiya Karwaja 
2. Gopalpur 
3. Dashehra Naach 
4. Chada mela’ 
5. Hareli 
6. Chait vida 
7. 15th August 
8. Naag Panchmi 
9 .Chherchhera 
10. Kirtan 
11. Savnhi Ramayan
12. Janmashtami 
13. Holi 
14. Bijahi 
15. Ganesh 
Chaturthi 

1. Karma dance 
2. Suva dance 
3. Lantena products 
4. Ayurvedic massage 
5. Bamboo products 
 
 

1. Kabir 
Chabutra 

2.Achanakmar 
WLS 

3. Amarkantak

Sargadhi 
 

1. Bahmni nala 
2. Aurapani 
3. check dam 

 

1. Dongrigadh mela 
2. Kari dongri 
3. Hariali 
4. Diwali 
5. Fagun holi 
6. Dussehra 
7. 15th August 

1. Karma dance 
2. Ddadariya dance 
2. Bamboo articles 

 

The eco-tourism potential of the four clusters was measured by raking each of their possible tourist attraction 

parameter between 1 (poor) and 5 (best). In this term, while Kharidih and Baila clusters were found top 

ranked, the Mawai and Sargadhi clusters fared poorly. (Table 4.3). 

Table 4.3: Ranking of different parameters across clusters 

Cluster 
Natural 

sites 
Religious & 

historical sites 
Cultural 
richness 

Art & 
handicraft 

Overall 
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Mawai +++ + ++ ++ ++ 

Baila ++++ +++ +++ ++ +++ 

Kharidih +++++ +++ +++++ +++ ++++ 

Sargadhi ++ + +++ ++ ++ 

Although information was collected separately for each village, overarching socio-economic and infrastructure 

scenario of the four clusters has by and large similar settings. Thus, a consolidated description of strengths and 

weaknesses and important needs to address the weaknesses of different attributes for the entire region is 

presented in Table 4.4.   

Table 4.4: Description of key Socio-economic-cultural settings in Kanha-Achanakmar region 
from Eco-tourism point of view 

Attribute Description Strength Weakness Important needs 

Language 
 

People understand 
mainly Gondi, Hindi, 

Baigan languages 

Most people 
understand Hindi 

No knowledge of 
English. 

Understand Hindi 
but lack 

conversational 
fluency 

Language training, 
and exposure to 

nearby towns and 
cities 

Food 
Pattern 

 

Different varieties of 
Dhan and kodo, 

Kutki, makai (corn), 
jack fruit (kathal), 

potato, onion & 
mango.  Mahua 

liquoris the most 
common drink item. 
Food is not oily, but 

slightly spicy. Special 
food items include 

black tea; ‘paej’ made 
of corn and rice; 
many food items 

collected from forests 
like mushroom and 

bhajis, fruits and 
leaves of different 

species 

Varieties of rice and 
other crops. 

Availability of many 
items from forest in 

different seasons. 
The traditional process 

of distilling mahua 
liquor is interesting to 

watch 
 

On a daily basis, 
not much diversity 
in their food. The 

region lacks in 
milk, vegetables, 

and fruits. 
Excessive 

consumption of 
mahua both by 

male and female 
deteriorate their 

normal behaviour 

Customizing the 
traditional food items 

with proper 
nomenclature of 

dishes. Training in 
cooking hygiene and 

culinary skills in 
preparing different 

varieties of 
continental dishes 

 
 

Water 
 

Handpumps and well 
major sources of 

water for all purposes  

Water fetched directly 
from natural sources 
through traditional 

methods. It adds to the 
village life experience 

Lack of any 
purification 

methods can prove 
to be  harmful for 

tourists 

Need proper water 
purification facility 
for drinking water  

Sanitation 
 

Open defecation and 
public bathing at the 
hand-pumps, ponds 

and lakes 

Enjoying serene beauty  
in natural lakes and 
rivers give a village 

experience 
 
 

Lack of permanent 
and hygienic 

sanitation facility is 
a big drawback 

Structures with basic 
facilities and proper 
hygiene need to be 

developed 
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Electric 
Power 

Majority of the 
villages in the 

landscape have 
serious power 

shortage. Many do 
not even have electric 

connections  

In view of village 
experience, it adds a 

value. Living closest to 
nature and enjoying 
the life in candles or 

kerosene lantern 

It is a big drawback 
from hospitality 

point of view, and 
can mar the 

development of the 
place 

Solar power can be 
utilized. 

Communicat
ion Network 

Most villages do not 
have mobile network. 

A few have fixed 
phone services 

If seen from village 
experience, it adds a 
value. Living totally 
detached from the 

world 

A drawback for 
tourism and can 
keep away many 

tourists 

 
Fixed line 

connectivity needs to 
be established  

Hospitality 

Village people, 
specially tribals, are 

very friendly and  
treat guests with 

utmost respect and 
dedication Una 

Traditional ways of 
serving and easy 

acceptance of 
outsiders are good 
signs of hospitality 

Friendly nature and 
homely atmosphere 
helps to provide a 

memorable experience 
to tourists. Cultural 
interaction happens 

more effectively 

People lack proper 
training. Lack of 

practical approach 
and consistency can 

create negative 
impressions on the 

tourists 

Proper hospitality 
training is needed to 

add a professional 
touch to their natural 

behaviour 

Table 4.4 contd. 
Attribute Description Strength Weakness Important Needs 

Transport 
 

Except in monsoon, 
almost all the places 

are linked with 
motorable roads. 
Villagers use cart, 

tractor and cycles for 
their transport needs 

Tractor ride, cart ride, 
cycling through forest 

paths, mountain 
biking can add special 

value to village and 
adventure experience 
for tourists. All these 
modes comply with 

eco-tourism 

During monsoon 
many roads become 

inaccessible 

Roads should not be 
made pakka but 

regular maintenance 
and repairing should 

be done to ensure 
least travelling strain. 
Need to put signage 

at key locations 

Farming 
 

Farming is carried 
out in monsoons 

only. They still use 
natural manures and 
traditional methods 
and tools of farming  

Availability of entirely 
organic or natural food 

untouched by 
chemicals produced by 
environment friendly 

methods-rarely 
experienced by urban 

people 

With growth of 
tourism, the need 

for quality food will 
increase. Villagers 
then might opt for 
faster and easier 

methods of farming. 

Development and 
research in 

traditional practices 
to preserve them for 
future. Training in 

organic farming 
practices 

Women 
Activities 

 

Women are involved 
in food making, 
house keeping, 

farming and at times 
labour 

Women tourists can 
learn to make the 

traditional food items, 
traditional ways of 

house keeping from 
the local women 

Women don’t have 
much exposure to 

the outer world 
compared to men, 

tourism activity can 
influence their shy 

nature 

Women need to be 
trained and educated 

and should be 
involved in tourism 

activities 

Housing 
 

Dwellings are made 
up of wood, bamboo, 
mud and cow dung.  

These are well 
designed with 

adequate space for 
living room, kitchen, 
veranda, jharokhas 

(windows), etc.  Both 
interior and exterior 

of house are kept 
clean 

The traditional huts 
can be big attraction 
for the tourists. This 

can help promote 
home-stay facility 

Lack of proper air 
circulation and 

ventilation is the 
key limitation. 

Nearby storage of 
grains etc. attracts 

pests like rats, 
cockroaches etc. 

that raises the risk 
of snake and 
scorpion bite 

The traditional 
structure should be 
customized to meet 

basic tourist 
demands mainly to 
make it more airy 

and insects and pest 
free. 
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Table 4.4 contd. 

Attribute Description Strength Weakness Important Needs 

Eco-
friendly 

Practices 

Food grains are 
preserved in specially 
made earthen kothis. 

They serve food in 
special earthen and 

brass vessels. Corn is 
preserved by first 
drying and then 
hanging it to the 
ceiling above the 
chullha. Flooring 
made of cow dung 

and soil keeps house 
cool. A traditionally 
designed grinding 

tool has least impact 
on environment. 
Semi-transparent 

sheets on the ceilings 
of huts helps to bring 
more natural light to 

dark rooms 

Such practices are 
sources of inspiration. 

They help people in 
understanding eco-

friendliness of 
traditional practices 

These may not be of 
equal interest to all 

kind of tourists 

Such practices should 
be documented and 
preserved. It can be 

displayed in 
museums in bigger 
cities to bring focus 

on these areas 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Knowledge 
about 
forest 

resources 

These tribes have 
been staying in close 

proximity to the 
forest since ages. 
They are totally 

dependent on forest 
resources for their 

survival 

Majority of population 
have great knowledge 

of life sustaining skills. 
They have unparalleled 

knowledge about 
medicinal plants, 
NTFPs, soil, trees. 

They are good 
navigators in the dense 
forest. Have excellent 

jungle sense and are in 
tune to most of the 

sites of tourism 
importance 

Lots of myths and 
mysteries are 

ingrained in their 
knowledge about 

forest and its many 
faunal species. 

Such 
understanding can 

be counter 
productive for 

tourism 
development 

Identify locals with 
good knowledge 

about forests and 
animals. 

To address the weakness in each of tourism attributes, the following key requirements were identified(i) capital 

and infrastructure assistance (ii) technical support (iii) training, awareness and motivation. For each attribute, 

various requirements were ranked according to their importance between 1 (low level) and 5 (very high level). 

Table 4.5 presents relative ranking of different parameters.    

Table 4.5 : Level of different requirements to address various issues of each attributes 

Attributes 
Capital/ Infrastructure 

Assistance 
Technical 
Support 

Training, Awareness 
& Motivation 

Language - - 5 
Food - 4 5 
Water 5 2 3 

Sanitation 4 - 3 
Transport 3 4 2 
Farming 3 4 5 

Women activities 3 3 4 
Housing pattern 3 3 2 

Electricity 4 4 - 
Communication 3 4 3 

Hospitality 3 4 5 
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Attributes 

Capital/ Infrastructure 
Assistance 

Technical 
Support 

Training, Awareness 
& Motivation 

Eco-friendly practices 2 3 5 
Ecological knowledge - 2 5 

4.3 Tourism Circuits  

Of the four village clusters, Baila and Kharidih were found to offer relatively high potential for eco-tourism. 

Thus, in order to improve vertical understanding with tourism points of view, the Baila and Kharidih clusters 

were further assessed for their tourism potential. Both the clusters have vantage location vis-a-vis their 

catchment. Baila is located close to Kanha catchment; Kharidih is situated near Amarkantak.  This assessment 

is based on actual visits to tourist sites in the two clusters so as to draw first-hand experience of the sites and to 

evaluate their individual potential. However, due to inadequate time, the study team could not visit all the 

reported sites. The team collected photographic evidence of the most of the  sites visited. It is important to 

mention here that in each cluster sites of tourist interest were assessed as tourist points and tourist 

destinations. While tourist points are places requiring less than a day’s stop over, tourist destinations have 

basic tourist facilities for overnight stay. A brief description of different sites of tourism importance in each 

cluster is presented in Table 4.6. 

Table 4.6: Brief description of important sites of tourism importance in each cluster 

KHARIDIH CLUSTER 
Kharidih Village and Guesthouse: This beautiful village is situated in the midst of valley of Maikal 
mountain range. In the view from the top the village looks like a turning twisting river path passing through 
foothills. The forest guesthouse is a good place of accommodation amid dense forests. 8 km from Tarwar 
tola. 
USP: Tribal people, natural beauty – wilderness and rural experience 
 
Chauradadar: ‘Dadar’ means a plateau. Chauradadar is a beautiful flat terrain. The village is comparatively 
more developed; has electricity, first aid facility, mobile connectivity and weekly markets. It is also in pride 
possession of an old rest house built during British rule. Though the rest house is not in best condition, the 
renovation of the same is under consideration. This place is best to savour the huge lush green grasslands 
during monsoon and post-monsoon. 8 km from Tarwar tola. 
USP: Village activities and natural beauty – rural experience 
Tangli Pathar: The exploratory 45 minutes drive from Tarwatola leads to a magnificent view point where 
sun rise and sun set scenes can be relished. If lucky enough, one can also sight bears enjoying food out on the 
open flat lands. A watchtower has been constructed to get a beautiful view of the Achanakmar WLS. 10-12 km 
from Tarwartola. 
USP: View point – natural beauty 
Rakshachat: Situated on the border of Chhattisgarh and Madhya Pradesh, this perennial waterfall is 
around 2500 ft tall. It is a fantastic site down the valley. 5-6 km from Tarwar tola. 
USP: Waterfall – natural beauty 
Bangladadar: This is a kind of secluded village around 10 km from Tarwatola.  The population mainly 
comprises of Baiga tribes, who still depend on bows and arrows for various purposes.  
USP: Remote village life- rural experience 
Shivnar: After a drive of around 10-12 km, a beautiful trekking experience within the valley leads to Shivnar 
caves. The single big cave is a home to many old temples of Lord Shiva. The head of the giant rock also gives 
rise to a beautiful water fall. 10-12 km from Tarwar tola. 
USP: Cave temple – natural beauty and religious experience 
Son Tirath: a remote pilgrimage site, situated amidst dense forest, Shivnar has various myths attached to it 
like it is considered to be the origin of river Son.  A small temple and a kund make it a pilgrimage point. 
About 4 km from Tarwartola. 
USP: Situated in dense forest - natural beauty and religious experience 
Achanakmar WLS: It is one of the few WLS in Chhattisgarh that is home to tigers. The sanctuary has 
many spectacular points of tourist interest. It is very rich in flora and fauna . 
USP: Nature and wildlife 
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Amarkantak: Origin point of river Narmada, this place is worshipped by lakhs of tourist every year. Apart 
from its religious importance, this place offers a bounty of natural beauty . 
USP: Temples and view points – nature and religious experience 
BAILA CLUSTER 
Baila: It is a well set village with pakka roads leading up to the village. It has diverse tribal community 
settlements. It is very rich in culture and traditions. The huts found here are quite unique and interesting. 
Highly hospitable people. It has a potential for providing home stay facilities. 
USP: Home stay facility – rural experience 
Mangli: It is a developed village. It falls on the highway connecting Jabalpur and Raipur. The major tourist 
attraction for the tourists here can be the weekly market, which attracts villagers from 40-50 villages. It has 
communication and food facility. There are many road-side dhabas. 
USP: Weekly markets – rural experience 
KHARIDIH CLUSTER 
Magarwada: it is a beautiful village just adjacent to the forest area. Villagers make good handicraft items 
out of bamboo. Route from Baila to Magarwada can be a good trek. The village has a large rain fed tank. It is 
6 km from Mangli. 
USP: Rural experience- 
Phen WLS : There is a beautiful trek route from Baila to Phen. This area can be best explored by trekking. 
It’s a good place to find a variety of bird life, trees, and animals. Located 12-15 km from Mangli 
USP: Forest, Birds 
Chilpi Ghati: It is a small town surrounded by beautiful forests. Boasts of a beautiful forest guest house on 
the border between Madhya Pradesh and Chhattisgarh. Good scenic drive from Mangli. 
USP: Natural beauty – rural experience 
Bhoramdeo WLS: It has dense forest and rocky mountains. The drive through the forest is a beautiful 
experience. There is one watch tower on road, which gives a spectacular view of valleys and mountains. There 
is a small hotel on its edge, but it has no other services. 
USP: Forest, Birds, Rock formations 
Bhoramdeo Temple: The temple is very ancient and its sculptures are compared to the temples of 
Khajuraho. Bhoramdeo Sarovar adjacent to the temple increases its aesthetic beauty. There is a helipad and a 
small dhaba in the vicinity. 
USP: History, art – education 
Charan Tirath: It is a beautiful place in the interior of a hill. The temple here is in the form of small cave 
through which water flows perennially. It is believed to be the water of Narmada river. It has a beautiful trek. 
Round the year many festivals and cultural activities are conducted here. About 12 km from Baila. 
USP: Natural and religious – adventure experience 
Neempani: It is a pond area within the Phen WLS. It is a good place to find lot of birds and animals. 
USP: Pond, forest – natural beauty 
Sahja Lagaan: It is a forest village consisting mainly of Baiga tribes. It is a highly primitive and remote 
village within Phen WLS. The art and handicraft of this village is worth seeing. It is a good place to study the 
lifestyle, traditions, culture, etc of the Baiga tribe. 
USP: Village, handicraft – rural experience 

During the visit to each site, the potential of tourism was assessed in two steps. First, the assessment was made 

for their potential in promoting different types of tourism viz. landscape viewing, adventure, education, rural 

and historical experience, as well as wildlife  wildlife (See Table 4.7 for a variety of values in tourism choices 

and promotion)  
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Table 4.7: Different values in tourism promotion 
Type Definition 

Landscape  
A place rich in natural beauty: dense forest, hills, mountain range, valley, plains, water 
bodies, view points, etc 

Adventure 
A place with exciting possibilities of conducting adventure activities like hiking, rock 
climbing, rappelling, fly over, mountain biking, drive through rough patches, mountain 
slopes, etc. 

Education 
A place with rich offerings in examining/ exploring history, geography, culture, ecosystem, 
biodiversity, wildlife, ornithology, etc.  

Rural and 
Historical 

Experience 

A place to provide rich experience of history, archaeological sites, rural lifestyle, organic 
food, traditions, culture, fairs and festivals, art and handicraft, language, occupational 
activities. 

Wildlife A place where one can get sighting of different flora & fauna in their natural habitat 

For accessing tourism value of Kharidih and Baila clusters each site was scored between 1 and 3 for its potential 

for above five different types of tourism. By adding up the scores a single value was recorded that indicated 

relative tourism importance of each site. Accordingly, while in Kharidih cluster Kharidih village recorded 

maximum score, in Baila cluster, places like Sahja Lagaan, Charan Tirath and Baila village recorded high scores 

(Table 4.8).  

Second, the overall assessment of each site was attempted by using three parameters- the tourism value, 

accessibility and infrastructure. For each site the accessibility and infrastructure values were scored between 1 

and 57. For tourism value, the total score (as recorded in Table 4.8) was reassigned between 1 and 5. All the 

three parameters were individually scored between 1 and 5 and finally added. This exercise showed high 

tourism potential in Achanakmar and Amarkantak region of Khairidih cluster. In Baila cluster, however, Baila 

village and Chilpi Ghati recorded high tourism potential (Table 4.9).  

Table 4.8: Evaluation of sites in terms of perceived tourism value 

Cluster Site 
Landscape 

Viewing 
Adventure Education

Rural & Historic 
Experience 

Wildlife 
Total 
value 

Kharidih* 3 3 3 3 2 14 
Chauradadar* 3 3 2 3 1 12 
Tangli Pathar 3 3 1 1 2 10 
Rakshachhat 3 3 1 1 2 10 
Bangladadar 2 3 3 3 1 12 

Shivnar 2 3 1 2 2 10 
Son Tirath 2 2 1 3 1 9 

Achanakmar * 2 3 3 1 3 12 
Amarkantak* 2 3 2 3 1 11 

Khairdih 

Total 22 26 17 20 15 100 

 
 
 
 
 
 
 
 
 
 

                                                 
7 It is important to understand here that on the ground, lack of one parameter at one site can be well compensated by 
another nearby site. Thus, it may not be a serious bottleneck for the value of a particular site. In the present context, 
however, this aspect of neighbourhood effect is not considered. 
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Table 4.8 contd. 

Cluster Site Landscape 

Viewing 

Adventure Education Rural & Historic 

Experience 

Wildlife Total 

value 

Baila* 3 3 2 3 1 12 

Mangali* 1 1 2 3 1 8 

Magarwada 2 1 2 3 1 9 

Phen WLS* 3 1 3 1 3 11 

Chilpi Ghati* 3 1 1 3 1 9 

Bhoramdeo WLS* 3 2 3 1 2 11 

Bhoramdeo temple 3 2 2 3 1 11 

Charan Tirath 3 3 2 3 1 12 

Neempani 3 2 2 1 3 11 

Sahja Lagaan 3 2 3 3 1 12 

Baila 

Total 27  18 22 24 15 106 

* are tourist destinations and have some basic facilities for stay 

 

 

 

 

 

 

 

 

 

Rocky Hills for Adventure 

 

 
View from Tangli Pathar

 

 

 

 

Shivnar Cave  
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Table 4.9: Evaluation of overall potential of the site 

Cluster Site name Accessibility
8

Infrastructure9 Perceived Tourism Value Total Score

Kharidih* 3 3 5 11 

Chauradadar* 3 3 4 10 

Tangli Pathar 3 2 3 8 

Rakshachhat 3 3 3 9 

Bangladadar 3 1 4 8 

Shivnar 3 1 3 7 

Son Tirath 3 1 3 7 

Achanakmar* 4 5 4 13 

Kharidih 

Amarkantak* 4 5 4 13 

Baila* 4 3 4 11 

Mangali* 5 3 2 10 

Magarwada 3 1 2 6 

Phen WLS* 4 2 3 9 

Chilpi Ghati* 5 4 2 11 

Bhoramdeo WLS* 4 3 3 10 
Bhoramdeo 

t l
4 3 3 10 

Charan Tirath 3 2 4 9 

Neempani 3 2 3 8 

Baila 

Sahja Lagaan 3 2 4 9 

Finally, as an outcome of above exercise, two high potential tourist circuits were indicated, one each in the 

Kharidih (Fig. 4.1) and Baila clusters (Fig. 4.2). The key features of these circuits are already discussed in 

earlier sections.  

Fig. 4.2: Indicative 
Tourism Circuit in Baila 
cluster 

Baila

Kanha NP

Mangli 

Charantirth

Phen WLS 

Chilpi 

Bhoramdeo 
WLS 

Chogan

 

 

 

 

 

 

Kharidih Rakshachha
(Tarwartola) t

Son Tirath

Bangla Dadar

Tangli Pathar

Chauradadar 

Amarkantak

Gopalpur 

Dadargaon/ 
Sivnar 

Fig. 4.1: Indicative 
Tourism Circuit in 
Kharidih cluster 

4.4 Learning 

The above sections highlighted the potential of promoting tourism in the Kanha-Achanakmar region. It is also 

understood that there are many efforts to promote different types of tourism within and outside the landscape. 

A better understanding of these efforts can provide much needed insights for future interventions in the area of 

tourism.  In the context of this study, a few initiatives in promoting small-scale community oriented tourism 

                                                 
8 Accessibility means types and condition of the roads, distance from main roads, permissions needed, etc. 
9 Infrastructure means availability of good and clean accommodation, food stalls, refreshment points, rest points, 
availability of services like telephone lines, power, food items and other daily needs of life. Thus, in general, the tourist 
destination sites that have better infrastructure score over the tourist points lacking such infrastructure. 
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business were examined in terms of their operational and management methods, role and benefits for local 

people, etc.  

4.4.1 IEDP 

As part of the World-Bank funded India Eco-Development Project (IEDP), promotion of eco-tourism was 

adopted as a strategy to (i) promote community stake in the management of protected area resources and, (ii) 

improved income flow for beneficiary families. However, in the course of IEDP implementation, several lessons  

in various issues related to eco-tourism promotion in targeted PAs and benefit sharing amongst the local 

community were learnt (See Box 4.1). 

 

 Ecotourism destination development needs clarity in policy guidelines. The early lead taken by state 
governments like Karnataka and Sikkim needs to be looked into. 

Source: PEACE (2004) 

Madhya Pradesh State Forest Policy, 2005, provides for community partnership in benefits through 
ecotourism, along with a role in conservation of natural resources, environmental protection and social 
adaptability. National Wildlife Action Plan (2002-2016) underscores the significance of community role in 
wildlife protection and the need for benefit sharing with them.  

Limitations 
The guidelines are equivocal in supporting community stakes in eco-tourism. However, given the nature of 
the product and overall legal framework governing the natural areas, including PAs,  its application will 
remain difficult unless clear guidelines on destination development, product development and 
corresponding community stakes are elucidated. Some state governments have taken a lead in it, and have 
developed clear policies on wilderness tourism. These policies qualify wilderness tourism as a key 
constituent of eco-tourism and therefore promote conservation in PAs and forest areas. 

Addressing limitations 
 Building community capacities in running eco-tourism products requires both capacity building and hand 

holding support. The Forest Department needs to develop partnership with NGO/ private sector to help 
communities become proficient in running the products. There is a need to bring in such MOUs/ 
agreements between the interested parties.  

 The MOU must specify the roles, responsibilities and benefits to partners. Identification of eco-tourism 
products that can harness the traditional knowledge and skills (of course with necessary honing and value 
addition done) could go a long way in instilling pride and confidence in communities.  

Provisions in existing guidelines 

 
youth can be organized and trained to provide eco-tourism services (Periyar Tiger Reserve). Better 
community benefits are accrued by providing training in tourist guidance, running handicraft/ forest 
product based souvenir shops, well maintained tourists accommodation among other services identification. 
Organization of suitable community youth and their capacity building is critical. Forest Department or other 
service providers have a big role in helping community youth to acquire new capacities in running
ecotourism services and products and reap their benefits. 

Eco-tourism and financial benefits to communities: Learning from IEDP 
Box 4.1 
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4.4.2 Jhinna Forest Camp 
 

In order to encourage eco-tourism, the Jhinna Eco-Tracking Camp 

under District Poverty Initiative Programme (DPIP) was started on 

October 2, 2007. The camp was established by the combined efforts of 

the Forest Department and district administration in collaboration with 

a self-help group comprising some enterprising youth from the Jhinna 

village. Jhinna Forest Camp is situated about 40 km from the famous 

temple town Khajuraho and 16 km from Madala Gate of Panna National 

Park. The project site falls under forest land, and is leased to a self help 

group from the area for some specific duration without rent. The major objective of this project was to provide 

earning opportunity to the youth and promote local participation in conservation through eco-tourism. The 

project was named after the nearby village. Jhinna village has a population of about 500-600 people who 

mostly earn their livelihood by selling fuel wood and mahua. 

Initially, a SHG of 25 members from 7 villages managed the project. 

Gradually many of them exited the group. This may be due inadequate 

earning for each member.   The project is now managed by a group of 4 

members, of which 3 are from Jhinna village. Though they do not have 

clearly defined work responsibilities, all the partners receive equal 

share of the benefits. While one member is a master cook, another one  

has excellent knowledge about local history and the other two do 

miscellaneous work in maintenance and services. For the efficient 

working  of this enterprise DPIP organised training programmes for the 

members in cooking, housekeeping and personnel conduct at IHM, 

Bhopal.  

Located in the midst of teakwood forest, the camp is a very refreshing 

tourist spot. It has proper permanent accommodation as well as a tree 

hut and area for pitching tents in case extra accommodation is needed. 

Besides, it has a permanent kitchen and a storeroom. The tourists get 

good food (vegetarian and non-vegetarian) and accommodation. The 

campsite has its own water pump. About 450 tourists (including 200 

foreigners) visited the camp last season. Tourists stay in the specially 

built vivid jungle huts and tree-houses, and are served palatable Bundelkhandi and western cuisines. For 

entertainment, a troupe of local folk artists performs tribal dance for visiting tourists. The camp also provides 

tourists the facilities of trekking, night safari, camel and horse safari and rock climbing. Recently, bullock-cart 

safari was started with the objective of taking tourists to villages to enjoy Bundelkhandi tribal art and culture. 

Traditional and colourful bullock-cart ride is becoming the centre of attraction for all domestic and foreign 

tourists. For running the business, a market was created in three major ways:  
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 The guides at Khajuraho bring tourists (including large number of foreign tourists) to Jhinna forest 

camp. They get a commission of up to 20%. 

 Collaboration was also made with Binni Raja, owner of Ken River Lodge who has an office in Delhi. He 

sends tourists mainly for night safari in the forest. He charges commission for this.  

 Word of mouth publicity also brought many tourists to Jhinna camp. DPIP had also launched a website 

to promote this project.  

Stakeholders’ concerns: 

 Such a project needs constant mentoring and administrative support from Forest Department and 

district administration for its sustenance and growth .  

 The project is dependent on tour operators and guides for bringing in business and thus loses out on 

significant part of revenue it generates. Also it needs to continually hunt for newer partnerships, which 

require a higher level of business skills.  

 The Forest Department has its own way of functioning and view points on the projects, which keep 

changing from time to time and from officer to officer. This causes uncertainties in the minds of 

members. 

 During off-season there are often incidences of theft and damage to assets. Cost of vigilance is a key 

concern. 

 The training provided to the partners is not adequate for their functions. They lack training in bird 

watching, adventure activities, identification of flora and fauna by their common English and Hindi 

names. They also lack basic knowledge of ecosystem in which they conduct their activities. Being in the 

buffer zone, such knowledge can really multiply the experience of the tourists.  

 DPIP, Forest Department and district administrations  have administrative control of the various 

activities but are not fully involved in it. They intervene only when their attention is drawn. 

4.4.3 Chogan Rural Tourism 

To promote endogenous tourism in India , UNDP in 

collaboration with Ministry of Tourism, has developed 36 

pilot locations across 20 states. While UNDP funded the 

capacity building component of the project, Tourism 

Department supported creation and strengthening of the 

necessary rural infrastructure. Chogan village in Mandla 

district is one of the sites. The project was initiated in 

2005-06 and is being implemented by NIWCYD. Located 

about 80 km from Kanha National Park and 25 km from 

Mandla on the main road (on the way to Ghooghri), the Chogan village is known as one of the main worship 

places of a tribal deity- the Budadeo- of Gond tribes. Tribal people in large numbers gather here every year to 

perform various religious rituals and also strengthen their social networks. The village also has historical 

relevance as it was one of the major centres of the Gond kingdom, the presence of a Gond palace in the village 

is a big attraction. In addition, being very close to Kanha National Park and Narmada river, the village is seen 
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as an ideal location for promoting the concept of endogenous (rural) tourism. The idea is to promote 

sustainable development and use of available human and natural resources by adopting the route of ‘niche 

tourism’ not that of ‘mass tourism’. The project aims to bring together a range of stakeholders - NGOs, village 

level institutions including panchayats, village tourism development committees, self-help groups and artisan 

communities, along with the district administration, State and National Governments and International 

Organizations (UNDP). Further, these partner groups have to work with external agencies such as travel, trade, 

hospitality and media. Often, it is not possible to have the desired level of coordination amongst all these major 

players. There is also the issue of disparity in project management skills across various levels. Most 

importantly, being a pilot project, endogenous tourism as an engine of economic growth and sustainable 

livelihood for village communities is a very new concept for most participating partners and agencies. Although 

the project is not yet fully operational, in order to promote community run tourism in and around Chogan, the 

NIWCYD has adopted various measures. Some of its salient features are given hereunder: 

 A tourism perspective plan for the Chogan village was developed with the active participation of villagers.  

 In order to harness various skills of villagers and to integrate those in promoting tourism eight different 

user groups were created. Each group had interested members from the village. One person could be a 

member of more than one group. The type of groups and their memberships are given below:  

Honey Collection 3 members 
Music and dance 20 members 
Handicrafts from Bamboo/Lantana 8 members 
Guides 4 members 
Wood carving 2 members 
Herbal medicines 5 members  
Restaurant 3 members 
Home stay 5 members 
Organic farming 50 members  

 Developed norms for ecologically sustainable and socially and culturally sensitive tourism with the help of 

villagers. 

 Documented the oral history of the area in the context of flora, 

fauna, forests, rivers, crops, livestock, personalities, 

independence struggle, cultural and religious ceremonies etc. 

through participatory methods. The documented history will be 

published as a small booklet, which will help in introducing the 

area to various types of tourists. 

 While the ‘software’ components of the project have reached an advanced stage, the ‘hardware’ part of the 

project (i.e. infrastructure development) is lagging behind. Due to this, the site is not yet operational and 

open for tourists.  

 In spite of not being fully operational, a total of 22 tourists have visited the site in past one year. This had 

generated some earning  for groups in dance and music, handicraft, honey- collection, home-stay etc..  

 A one day Chogan Utsav was organised during the Navratri period (i.e pooja festival). Several district 

officials and dignitaries attended the event.  

 Started networking with the resorts and hotels’ owners and guides in Kanha TR to bring interested tourists 

to Chogan, even for a short duration. 
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 Provided basic training to the members regarding hospitality and hygiene, especially to those who are 

providing home-stay facilities. Of about 200 families, 40-45 families (about 80 persons) are associated in 

various activities and thus drawing some benefits from tourism development. 

 A 15-member Village Tourism Development Committee was constituted for running the business and for 

monitoring the activities, conflict resolution, common fund collection, etc. There are five executive 

members (office bearers) in the committee to look after day-to-day affairs related to the business. About 

5% of the net income of each of the eight groups is mandated to be provided to the village level committee. 

 Though still in a very early stage, the villagers are accepting the concept slowly.  
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V. Suggestions 

5.1 SWOT Analysis 

Earlier chapters provided a picture of tourism development in KAR  and identified key prospects for future 

development. Based on thesefindings, a simplified SWOT analysis was attempted to summarize various aspects 

of tourism in the region (Table 5.1).  

Table 5.1: SWOT Analysis of Kanha-Achanakmar Region as a Tourism Destination 
Strengths 
 Abundance of natural endowments – pristine and 

unexplored tourism resources like forests, rivers, rich 
biodiversity and Satpuda-Maikal hill ranges 

 Rich and diverse tribal cultural heritage 
 Already well established tourism centred around 

Kanha Tiger Reserve and Amarkantak 
 Good number of foreign tourists visit the Kanha TR  
 Good network of Protected Areas and thus tourism 

can be integrated as part of their respective 
management plans 

 

Opportunities 
 Both the State Governments (MP and 

Chattisgarh) have clear-cut policies for 
tourism promotion 

 The Government of India with the help of 
UNDP is providing adequate attention to 
this region 

 There is a huge potential for private sector 
investment in tourism projects 

 Regional tourism development plan (Baiga 
circuit) by Chattisgarh government 

Weaknesses 
 Not well connected by air with cities like Delhi and 

Bhopal 
 Road infrastructure provides adequate connectivity 

but is poorly managed  
 Poor availability of trained manpower 
 English is neither spoken nor understood ; 

Dependence on Hindi and Chhattisgarhi dialects 
 Lack of network and synergy among public and 

private organizations in the region 
 No sustainable tourism models in the region especially 

for eco-tourism. 
 Inadequate funding for tourism promotion 
 No regional tourism development or marketing plan 

on the MP side 
 

Threats 
 Security concerns due to Naxalite movement 

in neighbouring regions 
 Competition from other tourism 

destinations within and outside the states 

5.2 Sustainability Concerns 

Based on the understanding developed during this study, we define tourism sustainability criteria for the 

forested landscape of entire SML. These criteria are important while designing the strategies for tourism 

promotion in the landscape like the present one. Three aspects of sustainability concerns are considered 

important: 

a. Environmental: the activity must minimize any damage to the environment (flora, fauna, water, soils, 

energy use, contamination, etc.) and ideally tries to benefit the environment in a positive way (through 

protection and conservation).  

b. Socio-cultural: It must not harm the social structure or culture of the community where it is located. 

c. Economic: the activity must be a viable business and contribute to the economic well being of the local 

community. A sustainable business should benefit its owners, its employees, and its neighbours.  

Based on the field observations and discussions with different stakeholders, sustainability is defined for 

various factors and indicators. A summary description of this is presented in Table 5.2.  
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Table 5.2: Description of Important Sustainability Factors for Tourism in the Landscape 
Factors  Description 

ENVIRONMENTAL 

Forest resource 
extraction 

Good forest cover with sufficient fuel wood; Large amount of fuel wood is 
extracted from the adjoining forestlands, esp. by hoteliers and restaurants near 
Kanha and Pench. Other forest produce, including NTFPs, are currently not 
managed for sustainable harvesting and also have no association with tourism. 
Honey collection in certain pockets is controlled and sold to tourists by 
branding it with ‘tiger lands’.  

Wildlife habitat 
shrinkage 

Near Kanha and Pench important wildlife habitats are diverted for promoting 
tourism infrastructure causing increasing fragmentation of habitats. In other 
parts of the landscape, current settlements and  potential tourist areas are far 
apart and thus pose no immediate threat of fragmentation.  

Wildlife behaviour 
In Kanha and Pench, wildlife can be approached closely. However, in other 
areas wildlife is quite shy. 

Wildlife accidents At present not much. But can increase with excessive tourism 

Forest Fire 
At present only a few cases of forest fires can be linked to tourists (esp. those 
who move alone).  

Ground water 
Except in Kanha and Pench, ground water is not used much. But with an 
increase in number of tourist centres usage can increase. 

River/ Streams/ 
diversions and pollution 

At present no serious diversion of rivers/ streams. Also, pollution load in rivers 
and streams is  limited. Likely to have limited effect from tourism. 

Vehicular pollution 
Not much inside the forests. But along the highways vehicular movement is 
progressively increasing. 

Pollution (garbage/ 
litters/ polythene) 

Moderately high degree of pollution around village /town centres and close to 
Kanha and Pench. Likely to increase. 

Agro-system 

At present majority cultivation rainfed with limited chemical and pesticide use. 
The agro-diversity is quite high. If properly developed, tourism can promote 
diversified, organic farming practices.  
 

Overall Environmental 
Carrying Capacity 

At present, environmental carrying capacity seems quite high in entire 
landscape. However, in tourist centres like Kanha and Pench, it is now 
declining.   

SOCIAL 

Traditional ceremonies 
and festivals 

Tribal dominated; the landscape is quite vibrant in terms of tribal rituals, 
ceremonies and festivals. Currently, only few ceremonies and festivals attract 
tourists. Rural /cultural tourism would certainly help in improving the overall 
value of many lesser known ceremonies and festivals.  

Religious monuments 
like temples 

Although landscape is full of temples and other religious monuments, only a 
few attract large number of devotees.  At present tourist attraction of these 
monuments is quite limited. 

Traditional institutions 
Tourism does not have any direct interaction with traditional village or 
community level institutions as they are mostly dealing with social/ religious 
issues, not with business or economic issues. 

Traditional ecological 
knowledge 

As the area is inhabited by forest dwelling tribal communities, the traditional 
ecological knowledge system is highly evolved in the landscape, especially in 
the inaccessible, remote areas. Current tourism had very limited focus on this 
aspect, but has very high potential to integrate with eco-tourism. However, 
Intellectual Property Rights of the knowledge holders need to be protected.  

Traditional Foods/ Dress 
While NTFP based traditional food items have very rich diversity, many 
varieties of rice and millets are also cultivated. Tourism can provide some 
stable market to these items.  

Health Tourism activities are not expected to have any major effect on the current 
state of health of local poor communities.  

Education 
At present, literacy rate is quite low among the dominant groups. However, 
tourism can create some positive spin-offs for rural education.  

Society fragmentation 
Unequal sharing of benefits of tourism amongst the community members can 
fragment the social fabric.   

Table 5.2 contd. 
Factors  Description 

ECONOMICAL 

Agriculture condition 
With the development of  tourism, the traditional rainfed (and thus organic by 
default) crops can be certified and marketed as such. This can revive 
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production of traditional rice and millet varieties like Kodo and Kutki.  

Food security 
With the current state of food security from agriculture and forest produce, 
tourism promotion is not likely to have any adverce effects. However, with the 
inflow of additional money, families can improve their food basket.  

Income diversification Tourism would certainly open new vistas for income generation. 

Migration 
Till recently migration of families from village to nearby towns and cities was 
quite significant. However, with the implementation of NREG schemes this has 
drastically reduced. Tourism promotion will further help in this process. 

Training and capacity 
building 

At present the capacity of local communities in running any enterprise 
(including hospitality and tourism) is quite low. Proper training and exposure 
of all concerned is needed. 

Systems of weekly 
market 

Weekly markets are the centres of economic activity for most families, specially 
the tribals.  

Value additions in 
handicraft and other 

production systems (e.g. 
NTFP) 

At present handicraft items are manufactured without any focus on market 
demands. Most of the items are quite raw and rough in their finish. Similarly, 
selling of NTFP is not targeted for tourists. With the promotion of tourism, 
better designed and value added products can be manufactured and marketed 
with tourists in view. 

An important aspect for developing sustainable tourism is to identify the potential market i.e. tourists inclined 

to receive offered tourism products. Thus, in the context of KAR, where at present the tourists are concentrated 

either in Kanha TR or in Amarkantak, the identification of potential visitors was attempted (Table 5.3). While 

developing strategies, agencies need to focus on these markets separately.  

Table 5.3: Tourism Potential of Kanha-Achanakmar Region 
Type Description 

Foreign tourists 
Bored with the usual package tours (e.g. tours to Kanha, Pench etc.) and seeking 
new and different destinations 

Independent foreign 
tourists 

For long-haul rural tourism and trekking 

Local urban families 
Seeking a short holiday trip to villages to get away from the city life and to 
experience close-to-nature lifestyles in a village environment 

Urban youths Want to experience rural life  

Pilgrims 
Come to visit temples and other nearby religious places (like Amarkantak) and may 
like to visit forests and other natural areas (like water falls, different dadars etc.) 

Students and 
researchers 

Visit to forested areas for excursions, study and research on tribal  culture,  
environment, wildlife and natural resources 

Members of eco-clubs 
Visit forests and other natural areas as part of an environmental education 
curriculum 

5.3 Indicative Strategies 

Tourism or eco-tourism in Kanha-Achankmar region has not developed as a sustainable business model.  To 

promote eco-tourism as well as endogenous tourism in the region, both short-term and long-term strategies 

need to be adopted. While this study just provides a quick understanding of the issues and settings, a 

comprehensive tourism action plan needs to be drawn up with the help of experts and professional institutions. 

Nevertheless, based on the understanding generated through this study, the following steps can be initiated on 

a priority basis: 

 Further exploration of sites  and workable circuits of tourist interest in the Kanha-Achanakmar Region 

(KAR). 

 Attracting tourists is key for developing business in KAR. Thus, concerted focus is needed for 

developing KAR tourism in in the two catchments - the Kanha TR and Amarkantak. 

 Also, for an immediate market, nature clubs and eco-clubs need to be targeted. WWF-India needs to 

explore potential districts and clubs therein. 
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 Need to improve basic infrastructure of Phen, Bhoramdeo and Achanmakmar Sanctuaries and 

promote them as potential destinations for wildlife tourism.  

 Detailed stakeholder analysis needs to be conducted to understand their strengths and weaknesses, 

and to identify key investment and capacity building requirements to optimise their potential. To 

begin with, such analysis can be done for Kharidih and Baila clusters. 

 Engage professionals (individuals and organizations) in preparation of a comprehensive tourism 

development plan for the Kanha-Achanakmar region with clearly identified investment requirements.  

 A suggestive list of activities that can take place in the Kharidih and Baila circuits is given below. The 

exact locations and routes etc. need to be identified and developed.  

Type Activities 

Archery 

NTFP/Tendu leaf collection 

Mahua liquor preparation 

Collection of medicinal plants and drug preparation 

Honey collections using non-destructive methods 

Handicraft making 

Making food varieties 

Rural 

Home stay 

Tribal dance and songs 

Festivals and fairs 

Tattoo making 
Cultural 

Attending religious and social functions 
Hiking, trekking, route finding 

Rock climbing 

Camping 
Adventure 

Mountain biking 
Bird watching 

Nature trail 

Sight seeing 

Nature photography 

Environment education activities 

Swimming 

Nature 

Pony riding 
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Annexure 2.1 

Key Places Visited, Meetings and Interactions during the Course of the Study 

Date Place Acivity 
6-5-08 Mandla Meeting with Mr. Shivaji Chauhan, WWF 
7-5-08 Seoni Meeting with Mr Rai (Dy. Director, Pench Tiger Reserve) 
7-5-08 Pench Meeting with Mr. Neel Gogte (Taj Group) 
8-5-08 Seoni Meeting with Mr. Rajesh (Swatantra Yuva Shakti Sangathan) 
8-5-08 Rukhad Meeting with villagers 
9-5-08 Badgaon, Mawai Field visit- Badgaon 
9-5-08 Mawai Meeting with Dy. Forest officers 

12-5-08 Gwalior 
Meeting with Mr. Nimit Chaudhary, Professor at Indian Institute of Travel 
and Tourism Management 

12-5-08 Gwalior Meeting with Mr. Zaidi, Eco-club-Gwalior 
13-5-08 Baila, Mangli Field visit to Tiger Tola, Mangli 

14-5-08 Baila 
Visited Tiger tola, Neempani, Phen Sanctuary, Sahja Lagaan, a Bhoramdeo 
WLS 

15-5-08 Baila Visited Magarwada, Charantirth, 

16-5-08 Kharidih 
Visited Rakshachhat, general discussion with the villagers, visited different 
tolas 

17-5-08 Chauradadar 
Visited Mahamai mandir, market at Chauradadar, forest guest house, 
meeting with the cultural group 

18-5-08 Amarkantak 
Visited guest houses, temples, Sonmuda, Hotel Sarvodaya, MPT office, 
Durgadhara 

19-5-08 Kharidih 
Visited Tangli Pathar, Son tirath, Bangla dadar, Shivnar, saw Gondwana 
samaj dance-Badadeva 

20-5-08 Kharidih Meeting with Mr.Deewanji (Field officer, WWF) 
21-5-08 Bilaspur Meeting with Neha Sameuls,WWF 
22-5-08 Raipur Visited Van Aushadhi Dept-CG, Forest Dept, CG Tourism office 
22-5-08 Bilaspur Meeting with Mr. Mansur- Bilaspur Nature Club 
23-5-08 Bilaspur Meeting with  Ms. Neha Sameuls, WWF 
23-5-08 Lormi Visited Jhiria and Sarghadi 

24-5-08 Achanakmar 
Visited Achanakmar WLS, visited various villages in WLS for handicraft 
and local art search 

25-5-08 Lormi Visited Jhiria, Sarghadi, Salgi, Aurapani 

26-5-08 Ghooghri 
Visited CARD office, Jilla Panchayat office-meeting with PPCP co-
ordinator 

27-5-08 Chaugan 
Visited Chogan, discussed with Mr. Rajeevan, saw handicraft products, 
also honey collection process 

28-5-08 Kanha 
Meeting with Tuli-Tiger and Krishna resort managers. Interviewed few 
tourists 

29-5-08 Kanha Visited a Ecotel site, jilla panchayat Emporium, meeting with Pugmark-

Pune 

30-5-08 Seoni Meeting with Mr. Rajesh 

31-5-08 Seoni Visited Amodagadh, Katoli village, Dhuti Dam. 

31-5-08 Soeni Meeting with Eco-club, Soeni and Satpuda Foundation 

01-6-08 Pench Visited Pench N.P. 

02-6-08 Panna Meeting with Mr. D.P.Sinh- DPIP, Ms. Vidya Singh- Coordinator, Jhinna 

Project 

02-6-08 Jhinna Visited Jhinna Camp site 

03-6-08 Khajuraho Visited Khajuraho, Pandav falls 

03-6-08 Panna Meeting with DPIP Officials 

05-6-08 Mandla Meeting with Mr. Sanjiv-Chogan for eco-tourism issues. 

06-6-08 Jabalpur Meeting with Jabalpur Eco-club organizers 
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Annexure 2.2 

Questionnaire/ Checklist of Questions Used to Record Relevant Information 

 

Purpose 1: To understand the richness of sites of tourist interests in the landscape 

 

Name of Village:     Date: 

 

Natural sites 

Natural 

System 

Conservation 

Value 

Location Nearest village 

and the distance 

Accessibility Any threats to 

conservation 

value 

      

      

 

Socio-cultural/ Archaeological Sites 

Location 

/ Spot 

Major 

Events 

Period (specific 

dates)  

Who 

Attend 

Approx 

Number of 

Attendants 

Accessibility Outsiders 

allowed? 

       

       

 

Economic systems 

Items Varieties of 

product 

Speciality Raw 

materials 

Production 

capacity 

Men/ Women 

power 

involvement 

Avg. Rate 

range 

       

       

 

Participatory Activities  

Activity Description Objective Relevance Period (when 

possible) 

Cost, involved 
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Purpose 2: To understand the prospective tourists for landscape 

 

What is the tourists’ inflow in and adjoining areas of landscape… define the catchments area of tourists (i.e. the 

adjoining sites from where tourists can be attracted to visit the landscape). Inventory of other tourist sites 

adjoining the landscape 

 

Site Location Distance Connectivity Type of tourism 

(religious, 

wildlife, leisure) 

Total no. of 

tourists in 

last 5 years 

Type of tourists 

in terms of age, 

sex, nationality 

       

       

District/block wise no. of nature clubs and sites of nature education camps in the landscape and its adjoining 

areas 

Name of Nature/ 

Eco club 

Location Distance Type of activities 

undertaken  

Total 

members 

Any support from 

forest department 

      

      

Response of tourists in Kanha, Pench and other nearby tourist sites for their willingness to visit sites in the 

landscape  

Details of Tourist 

1. Name 

2. From where: 

3. Places visited and planning to visit: 

4. Duration of stay 

5. Purpose of visit: (Priority wise) 

i. Leisure 

ii. Wildlife 

iii. Wilderness 

iv. Religious/ pilgrimage 

v. Others 

6. Mode of transportation used 

7. Scenario building  and willingness and key requirement analysis 

 
Brief description of the sites: 
Name of the place: 
Distance from____: 
Salient features: 
Activities: 
Duration of stay (suggested): 

 

 

 

 

 

8. Will you be interested in visiting such place: Yes/No 
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9. If No, give reasons? 

a. Lack of time 

b. Far distance 

c. Not interested 

d.  Activities not interesting 

e. Not this time, may be next time 

 

10. If yes, give reasons 

11.  Any suggestions/ comment 

 

Purpose 3: To understand programs and policies for promoting tourism in the landscape 

 

1. Existing tourism policy 

2. Provisions for rural tourism in tourism policy 

3. Provisions for PPP for rural tourism 

4. Any on-going programmes 

5. Upcoming tourism programmes 

6. Baiga Chak tourism document 

7. Intensions of promoting tourism in such areas 

8. Any coordination with the Chhattisgarh/M.P. dept 

9. Existing major tourism circuits 

10. Data on tourists at catchments  

 

Purpose 4:  Understand approaches and practices of promoting tourism through community 

organizations and private operators and their problems and prospects  

 

Checklist of questions (Case Studies) 

 

1. Village name 

2. Population 

3. Major economic activity: 

4. Geographical description of the village 

5. Geographic linkages ( road, rail, water, others) 

6. Communication linkages (Radio, T.V, mobile, etc) 

7. Work for how many months in a year: 

8. Social- cultural significance of the place: 

a. Cultural events & Festivals 

b. Food variety 

c. Dressing; Folk art; Traditional products 

d. Historical sites 

9. Religious significance:  

a. Temple &  Religious sites 

b. Special prayers, offerings 

10. Biological significance: 
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a. Wildlife 

b. Natural beauty sites (deep forest trails, waterfalls, ponds, lakes, sun-set points, high peaks, 

valleys, plane, etc) 

11. Existing trend of tourism: 

a. Number of outsiders per annum;  Foreigner and Indians (profile); Recent Trend 

b. Main season of tourists 

c. Other key partners 

d. Major tourism activity 

e. Services/ Facilities available & needed 

f. Role of forest department and tourism department 

g. Special trainings for tourism 

h. Linkages with other nearby villages in context to tourism 

i. Acceptance of outsiders in the community (tourist acceptance) 

12. Key elements (Eco-tourism) 

a. Objectives:  

b. Institution type (PPP, community oriented, corporate) 

c. Benefit Distribution system 

i. Benefits to the participants 

ii. Benefits to non-participants 

iii. Benefits to the village 

d. Communication strategy 

i. Approaching the tourists 

ii. Marketing 

iii. Communication with the villagers 

iv. Communication with tour operators 

e. Support 

i. Forest department 

ii. Tourism department 

f. Key activities 

g. Key resources utilized 

h. Type of investments needed 

i. Man power (Training) 

ii. Infrastructure 

13. Key learning & Difficulties faced 

14. Probable threats due to tourism 

a. Cultural 

b. Forest & Wildlife 

15. Adoption viability for other villages 

a. Positive  

b. Negative 

Purpose 5: To understand the tourism perspective of Tour Operators: 

 

1. Located at 

2. Operation area 

 50



3. Services provided: 

4. Understanding about the area 

5. Prerequisites for developing rural tourism  

6. tourist trends (demand types, average spending, rural tourism knowledge) 

7. Tourism needs for such places 

a. tourist attractions 

b. basic infrastructure 

c. duration of stay 

d. demands 

e. connectivity 

8. Willingness to promote 

9. Willingness to develop 

10. Tourist’ profile (expected) for such places 

11. Benefits of such places as compared to big NP 

12. Problems  

13. Possibilities of tailor made trips 

14. Suggestions for the same 
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Annexure 3.1 

Ecotourism Charter: Guidelines for Tourism in Protected Areas in Madhya Pradesh 

The PAs constitute a unique ecosystem comprising a wide variety of flora and fauna including the diverse and 

rich aquatic life and avifauna. However, the primary objective of the PAs is conservation. Nevertheless, these 

areas are also known for sites of natural beauty and religious significance for local people, besides being the 

sites of unique bio-geographical, geomorphologic and wildlife significance.  These are the areas having the 

potential to serve as ‘the ultimate destination for eco-tourists’ of this region and from areas elsewhere 

including foreign visitors.  

Tourism in Protected Areas (National parks and sanctuaries) is governed by the proviso of  Section 28 of 

Wildlife (protection Act ) and Rule 34 of the M.P Wildlife Protection Rules,1974 as well as the policy guidelines 

contained in the National Wildlife Action Plan 2002 and Wildlife Tourism guidelines issued by Project Tiger 

directorate in 1984. According to the present policy, role of ecotourism in Protected Areas is to spread 

awareness and elicit peoples’ support for conservation of   wildlife and their habitats. Revenue generation has 

been kept secondary to conservation objectives. 

In order to regulate entry of eco-tourists in the PAs as well as to avoid any instance of excessive tourism in 

these areas the GOI prescribed to work out the carrying capacity of each Protected Area and limit the intake of 

visitors to that extent only.  

In view of the guidelines issued by GOI and to ensure its compliance in a smooth and effective way as well as to 

promote and regulate the visitors’ intake in these PAs the following instructions are issued for strict 

compliance by the officials and staff concerned. 

1. Determining the Carrying Capacity of Protected Area 

It is prescribed to determine the carrying capacity of each PA on the basis of guidelines issued by GOI. It shall 

be determined in terms of the following parameters; 

a. Number of vehicles of defined size and make per day 

b. Number of visitors per day      

The permission to entry inside the PAs shall be strictly limited to the carrying capacity. In case the entry is 

exceeding the maximum limit prescribed, regulation shall be ensured at the Reception Centre and at all the 

entry points. For the information of visitors, it shall be displayed on the boards and hoarding fixed at the entry 

points along with other Do’s and Don’ts in PAs. 

2. Reception and Permission Formalities for Entry 

As per provisions of section 27 and 35 of Wildlife (Protection) Act, 1972, entry in the National Parks and 

Sanctuaries without permission of a competent authority is strictly prohibited. In order to systematize and 

smoothen the formalities for permission to entry in PAs the following measures are proposed to devise and 

institute at all the defined entry points of PAs.  

 Establish Reception Centre at each defined entry point; and devise a comprehensive format (to be filled 

in by the visitors) to seek requisite information from visitors.  

 Indemnity bond to be filled in by each visitor/group. No permission is allowed without the Indemnity 

Bond filled in and signed by the visitors.  
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 No permission shall be given without entry fee as per rules. 

 Dos and Don’ts in the Parks and PAs shall be printed on the backside of permission form for the ready 

information of the visitors. 

 Checking at entry points to ensure observance of Dos and Don’ts and other formalities.   

3. Conducted Tours and Eco-Guides 

In order to ensure minimum impact of visitors' intervention on the natural forest ecosystems and to have 

effective check on the movements of visitors inside the National Parks and other PAs guided/ conducted tours 

have been prescribed. It will also help expose the visitors to the best probable sites and places of significance 

for eco-tourism and wildlife point of view. The movement of conducted or guided tours shall be limited to 

defined circuits/routes within or connecting the tourism zone areas only. Vehicles of defined size and make 

shall be allowed for the purpose. For the purpose of conducted tours inside PAs, the following components 

shall be adhered to strictly. 

 Entry of visitors and vehicles shall be limited to carrying capacity of the Park and / or the PA concerned. 

 No vehicle shall be allowed inside the Park or any PA without the registered eco-guides; who will ensure 

the movement of vehicle on the defined routes and check the movementof visitors and allow stoppage, 

rest and exposure at defined spots only. On foot excursions inside the Park or PAs are not allowed except 

on eco-trails and eco-tracks specially defined for the same. 

 Eco-guides and staff involved in the eco-tourism shall be specially trained in interpretation and 

behavioural skills and shall have to follow approved dress code and shall be registered with the Park 

authority and updated at regular intervals. 

 Mini buses with closed windows have been prescribed for conducted tours, while open jeeps and gypsies 

may be allowed for guided tours. 

 Charges for hired vehicles and eco-guides shall be as per approved list by the Park authorities. Rates shall 

be displayed on the board at the Reception at every entry point of the Park and the PA concerned. 

4. Establishing Society of Forest Workers and Guides 

It is proposed that each PA in this circle shall have ‘Society of Forest Workers and Guides’ to maintain and 

oversee the day-to-day works relating to boarding, logging, and provision of transport and guide facilities to 

the visitors. The Society shall be duly registered and will have by-laws and executive body to manage its affairs. 

Forest ranger concerned shall initiate the process of registration and institutionalization of Society of Forest 

Workers in their respective Park or Sanctuary. The rates for each item of work or service provided shall be 

approved and displayed at the appropriate sites for the information of the visitors.  

5. Eco-Zoning of the Areas of Conservation and Tourism Importance 

The areas, which are important for conservation and have tourism significance should be identified, delineated 

physically and marked on maps and displayed in the interpretation centre or at the entrance gate. These zones 

may include areas as per the abundance of flora / fauna, any special species, any geological or geographical 

features, special NTFP / medicinal plants, water bodies, temples, rocks, caves etc. The zoning will help in 

providing the bigger canvas of the spots / interesting features to diversify the tourists to different areas as per 

their interests. This will also help to identify the sensitive areas and regulate and restrict tourism in time and 

space, for example, tourists may not be allowed in an area during the breeding season of a particular species, or 

if a mother (say tigress) is roaming with newly born cubs. 
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6. Developing Tour Circuits, Roads, Treks and Trails – Spatial and Temporal Distribution 

All the existing roads, treks, trails and paths, used or not being used presently, should be marked physically 

and also on maps that can be provided to the guides and the tourists. New possible paths may also be explored. 

Based on the networking of these paths, tourism circuits can be laid out to diversify the vehicles and uniformly 

disperse the tourists in the Park. Numbers should be assigned to the circuits and each vehicle can be allotted 

one circuit, next vehicle another circuit and likewise. This arrangement will help to disperse the tourist 

pressure at any particular place and thus increase the overall carrying capacity of the Park. 

7. Do’s and Don’ts in the PAs 

Formulation and observance of a standard code of conduct is essential for smooth and effective running of an 

affair associated with people. Thus, for effective and smooth conduct of eco-tourism in PAs there is a potent 

need for formulation of a code of conduct for the visitors in the form of ‘Dos and Donts in the PAs’. A standard 

list of ‘Dos and Don’ts in the PAs’ shall be prepared for each PA and displayed at all the entry points and other 

prominent sites in the PA concerned. A standard list of ‘Dos and Donts in the PAs’ are enclosed along with 

these instructions.  

8.  Facility for Orientation and Feed Back of Visitors 

An orientation of the visitors towards the best practices before they enter into the PA is must and a feed back of 

the visitors’ experience in the PA is also essential for the improvement of the management of the PA. A 

mechanism should be evolved to effectively facilitate these two objectives. The interpretation centre can be 

used for this purpose. 

DO’S AND DON’T IN THE PAs 

 Entry into the Park without valid permission is strictly prohibited. Please do not enter the PAs without 

valid permit or pass. Tress-passers will be prosecuted as per the provisions of law. 

 Carrying of firearms, ammunition or toxic material of any kind inside the PAs is strictly prohibited. 

 Kindling or burning of fire, cooking of meal and carrying inflammable material of any kind inside the 

Park or any other PA is strictly prohibited. 

 Nature and wild animals do not like disturbance of any kind. Do not make noise or loud cries and do not 

throw stones or offer edible things to the wild animals while venturing through PAs.  

 Do not go close to snakes or other wild animals. It may be dangerous. 

 Do not carry articles made of plastic such as plastic bags, bottles, glasses, cups, etc. inside the park.   

 Do not litter around and throw waste papers or articles in the Park. Use the places or Bins meant for the 

purpose. 

 Use of horn, searchlights and musical instruments are not allowed. 

 Carry and use of liquor inside the PA is strictly prohibited. 

 Swimming in the water bodies and river pools is risky. There may be crocodiles in the water bodies and 

you may become feed to them. 

 Permission is allowed only for the time period between sunrise and the sunset. Visit during the night 

hours is strictly prohibited. 

 Observe silence if you really want to enjoy nature at its best. 

 Nature is mysterious. Keep a vigilant eye around while moving. Every moment has the potential to be a 

lifetime experience for you. Don’t miss this opportunity.   
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 For your enjoyment please do not disturb other’s sleep. Wild creatures also need privacy like us. 

 Take the help of eco-guides to maximize the gains and joy of your visit. 

 Only guided and conducted tours shall be permissible in the PAs. The speed of vehicles shall not exceed 

in any case more than 35 km. per hour. 

The visitors should observe the above Dos and Donts to avoid any possibility of making the visit a nightmare. 

They should co-operate with the Park managers for their own well being and safety as well as for the safety and 

well being of the beautiful creatures of this Park. This will make the visit a memorable experience. 

(Source: http://www.mpecotourism.org/ecotourism_charter_guidelines_pa.asp)  

 

 

http://www.mpecotourism.org/ecotourism_charter_guidelines_pa.asp
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